
AFD merges 
with Package 
Liquor 
Dealers

A sso c ia ted  Food D e a le rs  of M ichigan  
is po ised  to b eco m e th e  seco n d  la rg e s t  
food a n d  b e v e ra g e  a sso c ia tio n  of i ts  kind 
in the  n a tion  w ith the  pend ing  acquisition  
of the  P a c k a g e  L iquor D e a le rs  A sso c ia 
tion  (PL D A ).

T h e  a c q u is itio n  w as a g re e d  to in p r in 
c ipal by both a sso c ia tio n s’ b o a rd s  e a rl ie r  
th is  y e a r ,  a c co rd in g  to Jo sep h  S a ra fa ,  
AFD execu tive  d irec to r. S a rafa  m ad e  the 
a n n o u n cem en t F r id a y  e v en in g , F eb ru -ATTEND AFD’S TRADE SHOW —

March 27, at Fairlane Manor, Dearborn. Don’t miss 
this industry-wide display to find out about the new 
products and services available to your business. See 
page 8 and 9 for details.

Legislative update
A FD re g u la rly  tra c k s  leg isla tion  and  

issues im p o rta n t to its m em b e rs . H e re ’s 
an  u p d a te  on c u rre n t  House an d  S en a te  
bills th a t  w ould a ffec t th e  food and  
b ev e ra g e  in d u stry  if p assed  into law : 

HOUSE B ILLS 5093 an d  5094 — In 
troduced  by S ta te  R ep resen ta tiv e  B urton 
Leland  (D -D etroit), this legislation would 
su sp en d  o r rev o k e  the  lo tte ry  licen se  of 
a re ta ile r  frau d u len tly  red eem in g  food 
s ta m p s . Both bills p a sse d  the House la s t

N ovem ber an d  w ere  se n t to th e  S en a te  
C o m m ittee  on R eg u la to ry  A ffairs.

SEN A TE B ILL 37 -  The bill, in tro 
duced  by S en a to r F re d  D illingham  (R- 
F o w le rv ille ) , w ould a m e n d  the  L iquor 
Control Act to h ike  the  d isco u n t r a te  for 
liquor p u rc h a se s  fro m  th e  s ta te  from  its 
c u rre n t  17 p e rc e n t to 19 p e rc e n t. If p a s s 
ed, th e  bill w ould a lso  in c re a se  by five 
p e rcen t — from  51 p e rc e n t to  56 p e rcen t 
— th e  L iq u o r C o n tro l C o m m iss io n  
m ark u p  on the  d e liv e red  c a se  cost of 
liquor.

The bill would prohibit the  Com m ission 
from  res tric tin g  the  n u m b er of bottles of 
s p i r i t s  t h a t  s p e c ia l ly  d e s ig n a te d  
d istrib u to rs  (SDDs) m ay  d isplay for sale, 
a s  long a s  the  d isp lay  d id  not exceed  five 
c a se s  of sp ir its , a lth o u g h  th e re  could be 
only one d isp lay  for e a ch  b ran d  and  for 
e a ch  code n u m b er. If th e  bill becom es 
law , a d is tr ib u to r  could se t up a m a x 
im um  of 25 d isp lay s  d u rin g  N ovem ber 
and  D ecem ber and  15 d isp lays during  the 
r e s t  of the  y e a r.

T he leg is la tio n , w hich  p a sse d  the 
S en a te  in M ay 1989, is in the  H ouse C om 
m itte e  on L iquor Control.

SEN A TE BILLS 629 and  630 — Both 
bills, which a d d ress  pu rchase , possession 
an d  consum ption  of alcohol by m inors, 
w ere in troduced  by S en a to r J a m e s  Bar- 
c ia  (D-Bay C ity). They w ere p assed  by 
the  S en a te  la s t N ovem ber and  s en t to the 
House C om m ittee  on Ju d ic ia ry .

S enate  Bill 629 ex tends the Liquor Con
tro l Act, w h ich  c u rre n tly  pena lizes  
m inors who p u rch ase , possess or con
su m e  liquor, to cover m inors who a t 
tem p t to do so. V iolation would resu lt in 
m an d a to ry  suspension  of the m in o r 's  
d riv e r 's  license. Additionally, the bill a lso 
defines fu rn ish ing  liquor to a  m in o r by a

Legislation, continued on page 22

a ry  9, a t  A F D ’s annual t ra d e  dinner. “ We 
a re  e x tre m e ly  exc ited  ab o u t the p rospect 
of o ffering  o u r se rv ic e s  to h u n d red s  of 
new  m e m b e rs ,” s a id  S a ra fa . “ We h av e  
a long-stand ing  c o m m itm en t to the  food 
an d  b e v e ra g e  in d u stry  in  M ichigan  and  
to the  people who m ak e  u p  th a t ind u stry . 
We a re  proud to join w ith the P ack ag e  Li
quor D e a le rs  A ssoc ia tion  in a  m u tu a lly  
b e n e f ic ia l  a r r a n g e m e n t  t h a t  w ill 
s tre n g th e n  the  voice of o u r in d u s try .”

m e rg e r,  con tinued  on p ag e  18

94 Percent of Independent Grocers Recycle 
What products are they recycling?

RETAILERS:
Be sure to attend the 
Bureau of State Lottery 
public hearing about pro
posed rules for lottery 
terminal placement on 
April 5. See page 6 for 
more information.

Learn how to avoid food 
stamp confusion with 
guidelines on page 19.

MANUFACTURERS:
Test your knowledge 
about food advertising 
and labeling on page 20.

NEWS AND VIEWS:
Don’t miss a review of 
last year’s products on 
page 4. And find out 
what’s new on page 18.

Remember what a good 
time you had at the trade 
dinner? See photographs 
of the fun on page 15.
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EXECUTIVE DIRECTOR’S REPORT
By Joseph D. Sarafa, Executive D irector

As execu tive  director of the 
A ss o c ia te d  F ood  D e a le r s  of 
M ichigan, it’s part of m y job to 
keep abreast of current trends that 
affect the food and beverage in
dustry. It’s a lso  part of m y job, in 
this age  of consum er convenience, 
h e c t ic  l i f e s ty le s  and  d iv e r se  
palates, to study the signals of 
future trends so that our m em bers  
can rem ain on the cutting edge of 
our industry. I took a look at som e  
trends likely to occur during this 
decade and m ade a few predictions 
on w hat to expect. In general, I 
think w e can anticipate higher food 
prices, better technology and hir
ing shortages for the food industry 
in the 1990s. Here are the 14 
changes I think are m ost likely to 
occur in superm arkets in the next 
d ecad e:

( 1) High prices. A veraging four

percent per year through the '90s, 
prices will increase due to Mother 
N a tu r e ’s p en ch a n t for long  
droughts and early freezes, caus
ing havoc in the farm ing industry 
and translating into higher food 
costs.

(2) Safe food. Food safety  will 
be increasingly important to con
sum ers in the ’90s. The result — 
a lte rn a tiv es  to fer tilizers  and 
pesticides like insect vacuum s that 
sw eep up bugs and dirt before 
harvest, or no pesticide used at all. 
E xpect sm aller  harvests, sm aller  
and less  colorful produce, and a 
sh o rter  s h e lf  lif e  for m an y  
products.

(3) Increased labeling. Nutri
tion a l la b e lin g  w ill b e co m e  
widespread with consum ers not on
ly knowing w hat’s in the package, 
but its v itam in content, caloric  
count, and country of origin.

(4) Labor shortage. A trend con
tinuing into the ’90s will be a shor
tage of labor in the food industry. 
Em ployers w ill bring retirees back 
into the work force, offer scholar
ships to college students during the 
term  of em ploym ent, and turn to 
high-tech solutions like autom atic  
s e lf -s c a n n in g  r e g is te r s  for  
custom ers to tally their purchases 
before paying.

(5) M ega-retailers. Consumers 
will see  few er — but bigger — 
sto res  in the 1990s a s m e g a 
retailers m ake it increasingly dif
ficult for sm aller stores to survive.

(6 ) M ore c u sto m er  s e r v ic e .  
Custom er serv ice  will continue to 
offer the b iggest com petitive  edge  
in the food industry, with stores  
continuing to o ffer  traditional 
banking and postal serv ices  while  
expanding take-out and in-store  
dining for busy consum ers. New  
s e r v ic e s  w ill be ad d ed  for  
custom er convenience, including  
travel agents, hom e delivery  and 
even in-store babysitting for shop
ping parents.

(7) More M exican condim ents. 
M exican foods ranging from the 
traditional sa lsa  and guacam ole  
dip to trendy pickled cactus will 
reach new heights in popularity. 
M exican condim en t sa le s  w ill 
jum p to the num ber two spot 
behind only ketchup.

(8) E nvironm ental packaging. 
By the end of the 1990s, m ost 
p ack ag in g  w ill be recy c la b le ,  
recla im able or bio-degradable as 
packaging concerns becom e a m a
jor issue in the next decade. E x 
p ect to s e e  rec y c lin g  cen ters  
located near superm arkets, with 
co n su m e r s  s e p a r a t in g  g la s s ,  
m etal, p lasic  and paper in the not- 
too-distant future.

(9) Less health food.So-called  
“ health food s;” will decline in 
sa les , with ’80s buzz works like 
“ natural,” “pure,” “ nutritious,” 
and “ lite” allowed on packaging  
only if certain high standards are

met. Consumers will no longer 
trade long term health benefits for 
short term fads.

(10) Food on credit. Expect less 
cash and fewer checks in super 
markets as credit and debit card 
become the standard. The cost  
paper transactions and bad check 
losses will turn retailers and bank 
to electronic customer transfers! 
pay for groceries.

(11) High-tech shopping carts 
Shoppers will increasingly us 
“smart carts” that will not onl 
carry groceries but will also scar 
and total prices, advertise pro 
ducts and activate remote “shelf 
talkers” to promote the lates 
products.

(12) Fewer new products 
Customers will see fewer new pro 
ducts introduced in all food 
categories, with the exception of 
frozen foods. Freezer sections will 
be larger than ever in the '90s 
with new products, new formats 
new packaging and new 
microwavables dominating super 
market freezers in the ’90s.

(13) Standardized coupons 
Coupon sizes will be standardizes 
as scanners are used to verify re 
quired product purchase 
eliminating coupon mistakes and 
misredemptions.

(14) Declining alchoho 
sales. Alcohol sales will continue to 
decline in the next decade, whili 
non-alcoholic beers and wines ex 
perience major market growth.

LETTERS TABLE OF CONTENTS
W ith th e  M a rc h  issu e , A FD  s ta r ts  a 

new  L E T T E R S  TO T H E ED ITO R  co l
um n. W e e n c o u ra g e  o u r m em b e rs  and  
re a d e rs  to  sen d  le t te r s  to  D ebbie  Cooper, 
18470 W. T en  M ile R oad, Southfield , MI 
48075.
E D IT O R ’S  N O T E : T he fo llow ing le tters  
re fe r  to  a n  a r tic le  p r in te d  in  th e  D A G M R  
R E P O R T  c o lu m n  in  th e  F e b ru a ry  issu e  
o f  F o o d  a n d  B e v e ra g e  R ep o rt. T h e  a r t i 
c le , w hich  ra n  on p a g e  5, p ro file d  one  o f  
s e v e r a l  c o m p a n ie s  in  th e  p r o d u c t  
d em o n s tra tio n  s e rv ic e  busin ess .

Dear Mr. Sarafa,
Thank you for the mention of pro

duct dem onstrations as a way to 
help consumers choose among the 
myriad of new products (Page 5, 
February 1990).

A s a  c o o r d in a to r  o f  l a r g e  s c a l e  
d e m o n s t r a t i o n s ,  w e  a t  U n i t e d

Delivery Systems personally witness 
the performance of as many as 17 
Michigan demonstration companies 
in one program. We track the per
formance of each company and the 
enthusiasm and expertise which 
each demonstrator brings to their 
store. From this data, we can say  
that the company mentioned in the 
article is not alone, as was in
timated, in “helping to improve the 
im age of the demo service (in
dustry).”

Your members may be interested 
to know that experience shows the 
following will not only bolster the 
“demo im age” but improve the case  
sales at the store; which after all is 
the reason one does a product 
demonstration.

L e tte rs , con tinued  on p a g e  12
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CHAIRMAN’S REPORT

Long Range Planning Coinmitee points the AFD into the 1990s

by A m ir A I-N aim i 
T he  A FD  co m m en d s  the  e ffo rts  of its 

L ong Flange P la n n in g  C om m ittee  in 
dev e lo p in g  an  ac tio n  a g e n d a  fo r the 
1990s. T he C o m m ittee , w h ich  h as  w o rk 
ed  d ilig en tly  on the  r e p o r t  s in ce  Ju n e

1989, in clu d es: Bill V iviano, C h a irm a n  
an d  A FD B o ard  o fficer; J e r r y  In m an , 
P a u l In m a n  an d  A sso c ia tes  a n d  A FD 
B o ard  m e m b e r;  F re d  K rohn , London 
F a rm  D a iry  ; Mel L a rse n , M el L a rse n  
D is tr ib u to rs  a n d  AFD B o ard  m em b e r; 
P a u l F e lic e , J r . ,  F e lic e ’s  M a rk e t;  C u rtis  
E s te s ,  B ig T en  P a r ty  S to re ; Jo e  M ocnik, 
M eadow dale  F o o d s; Jo e l G reen isen , 
K ro g er C o m p an y ; an d  J a c k  H arm s, P ro 
c to r  & G am b le  Co.

A FD  co n d u cted  reg io n a l m ee tin g s  in 
S outhfie ld , B ay C ity, G ay lo rd , C ad illac  
a n d  K alam azo o  to g e t input on issu es  of 
in te re s t  to  its  m em b e rsh ip . N early  100 
people s ta tew id e  a tten d ed , exp ress in g  in
t e r e s t  in  c o n d u c tin g  th e  r e g io n a l  
m ee tin g s  on a  re g u la r  b asis . A nother 
m ee tin g  is be ing  p lan n ed  for th e  D etro it 
a re a .

T he C om m ittee  h as  reco m m en d ed  h ir 
ing two rep resen ta tiv es  to a c t as  m em b er 
lia ison , su p p o rtin g  g re a te r  in vo lvem ent

am o n g  c u rre n t  m e m b e rs  a n d  e n c o u ra g 
ing new m em b ersh ip s .

In  a n  e ffo rt to s tre n g th e n  A F D ’s 
o u ts ta te  p resen ce  an d  sup p o rt its o u tsta te  
m em b ersh ip , a  s ta te w id e  m e m b e rs ’ con
ven tio n , w h ich  w ill in clu d e  m ee tin g s , 
s e m in a rs ,  e x h ib its  an d  so c ia l ac tiv itie s , 
is b e ing  p lan n ed  by the  C o m m ittee  for 
1992 M em b er s e rv ic es  su ch  a s  the  Blue 
C ro ss/B lu e  Shield in su ran ce  p lan , liquor 
liab ility  in su ra n c e  p lan  an d  the  coupon 
redem ption  p ro g ram  a re  being rev iew ed 
to s tre n g th e n  them . New  se rv ic es , in 
clu d in g  a V IS A -M astercard  b a n k c a rd  
s e rv ic es , a r e  in th e  w orks.

A ta sk  fo rce  w ill b e  a p p o in ted  by the 
P la n n in g  C o m m ittee  to s tu d y  th e  s tru c 
tu re  and  function of AFD by rev iew ing its 
by law s an d  rec o m m e n d in g  w ay s to 
s tre a m lin e  the  a sso c ia tio n . A task  fo rce 
is a lso  p lan n ed  to iden tify  s ta te  e d u c a 
tional in stitu tio n s  th a t  can  w ork w ith the 
asso c ia tio n  in p ro v id in g  econom ic in fo r

m atio n  a n d  in s e tt in g  up  sch o la rsh ip  
a w a rd s  a n d  in te rn sh ip  p ro g ra m s.

F in a l re c o m m e n d a tio n s  m a d e  by the 
P la n n in g  C o m m itte e  c e n te re d  on A F D ’s 
co n tin u in g  c o n trib u tio n  to  th e  in d u stry . 
W o rk in g  c lo se ly  w ith  a ll  M ich ig an  
in d u s try -re la te d  g ro u p s an d  s tre n g th e n 
ing A FD  c o m m u n ica tio n  w ith  su ch  n a 
tiona l g ro u p s a s  th e  F o o d  M a rk e tin g  In 
s titu te , the  N a tio n a l A ssoc ia tion  of Con
venience S tores and  the N ational G rocers 
A ssociation  a re  tw o w ay s th e  P lan n in g  
C om m ittee  b e liev es  the  A F D  can  a c 
com plish  th is .

AF D , th e  o ld es t a n d  la rg e s t  food and  
b e v e ra g e  a sso c ia tio n  in  th e  s ta te ,  h as  
been a t  the  fo refron t of this in d u stry  since 
its  incep tion . One of the  functions of its  
P lan n in g  C om m ittee  is to en su re  through 
rec o m m e n d a tio n s  th a t  A FD  m ain ta in s  
th is  role. By e n ac tin g  th e  c u rr e n t  a g e n 
da, AFD will con tinue to help  an d  lead  its 
m em b e rsh ip  in to  th is  decad e .

THE LEMPERT REPORT'S ANNUAL HITS & MISSES...
...It's that tim e of year again — 
when w e put on our sp ectacles and 
w alking shoes to survey the m iles  
of superm arket a isles  in search of 
the best and the w orst that the food 
industry has to offer.

This w as the year in which the 
Health Revolt, which started as a 
sm all, but fe isty  coup d ’etat, 
blossom ed into a virtual revolu
tion. It w as a year of fiber, of 
healthier frozen foods and of lower- 
calorie super-prem ium  ice cream . 
It w as also the year of Oatbran- 
m ania, when the m iracle food of 
th e m o m en t popped up in 
everything from pretzels to beer.

It w as a year in which the grow
ing volum e of nutritional info 
rea c h e d  a c re sce n d o , w ith  
everyone from local doctors to 
celebrities passing out their helpful 
tips on how to eat right (or how to 
get rid of w eight from  foods that 
w ere “w rongly” eaten).

We learned that decaffeinated  
c o ffe e  can  in c r e a se  “ b a d ” 
cholesterol, that a link has been 
found between wine consumption 
and skin cancer, and that consuming 
less calories m ay actually lengthen 
our lifespan. Many confused con
sum ers, reading the alm ost daily 
obituary of foods that should no 
longer be eaten because they’re 
bad for you, sim ply threw up their 
hands in disgust.

T h is p a s t y e a r  w ill be 
rem em bered for the safety  scares, 
w hether it w as Alar and apples, 
Chilean grapes, or virtually any 
other fruit or vegetab le  from  
potatoes to bananas. P estic ide  
testing programs at the retail level 
picked up steam .

Organic foods also got a boost, 
although how they will fare in the

long run depends on pricing and 
how fast capacity  can expand. Un
fortunately, m any of the public’s 
food safety  fears w ere fanned by 
overzealous m edia who w ere not 
about to turn down the opportuni
ty for a front page story.

Bottled w ater becam e a celebri
ty of sorts, as m ore consum ers 
began to question what ev ils  lurk 
within the droplets of seem ingly in
nocent tap water. For the most 
discrim inating, there was even  
g la c ia l w ater, im ported  from  
Canada, a s w ell as exotic (and 
pricey) varieties of water from 
a lm o st e v ery  fa v o r ite  sp rin g  
around the globe.

H owever, TLR believes that 
som e good has com e out of all the 
attention drawn to our health and 
food safety. People are beginning 
to take a good, hard look at our 
b e lea g u ered  en viron m en t and  
everyone from m anufacturers to 
retailers is working toward pro
moting more “environment friend
ly ” products. And although we are 
still in throes of determ ining what 
truly constitutes a healthly diet and 
lifestyle, m any sincere producers 
are trying to create “body friend
ly ” products as well.

So without further ado, let us in
troduce The Lempert Report’s 1989 
Annual Hits & M isses:

HITS
1. Benefit Cereal, General Mills 

got a lot of unanticipated publicity 
with this new cereal, containing 
oat bran, rice and the high soluble 
fiber psyllium , shown to reduce 
cholesterol when eaten as part of 
a low-fat diet. Competitors, in par
ticular, have been bent out of shape 
by such health-related claim s. But

we applaud GM for sticking its 
neck out to try and m ake a product 
which can make a difference. After 
all, isn’t that what innovation is all 
about?

2. P resident’s Choice G REEN  
Products. Loblaw is am ong the 
first to adm it that protecting the 
en vironm ent is a young and, 
therefore, im precise science. So 
when it com es out with a large and 
varied group of products it pro
m otes as “environm ent friendly,” 
there’s  bound to be som e d isagree
ment. Splitting hairs over whether 
a product is really as benign as it 
claim s to be diverts attention away 
from the real value of this effort — 
that a food concern as large as this 
one is willing to take a stand and 
put its m oney where its mouth is. 
W hether yo u ’re ta lk ing about 
phosphate-free laundry detergent 
or chlorine-free coffee filters, it’s 
an idea whose tim e has com e.

3. C am pbell's F resh  H ydro
ponics. This produce is grown in
doors under carefully controlled  
conditions, in a so iless medium  
w ith ou t grow th  r eg u la to r s , 
pesticides or other chem icals. The 
result is tom atoes, lettuce and

cu c u m b er s  w h ich  a r e  o ften  
superior in looks and taste to field- 
grown produce. They m ay be more 
exp en sive  than conventionally- 
grown products, but you get what 
you pay for. More than ever, con
sum ers are looking for fresh pro
duce, but they’re concerned about 
p e s t ic id e s .  And, l e t ’s 
face it, while beauty m ay only be 
skin deep, organic produce is often 
d ow n righ t u g ly . H e r e ’s 
agricultural know-how a t its best.

S to lich n a y a  C r ista ll. Chalk  
a n oth er  one up to g la sn o s t.  
Prem ium  vodkas have been com 
ing on strong in the U.S. and this 
product, called “ Golden R ing” in 
R ussia, is said  to be am ong the 
finest vodkas in the world. It was 
exported to the W est for the first 
tim e this year, selling here for 
around $18 to $20 a bottle. As Rus
sians and A m ericans concentrate  
less on differences and m ore on 
what they have in com m on, both 
sides m ay be raising a g lass or two 
of this ultra-prem ium liquor.

5. Borscht. This beet-based li
quid has been no stranger to 
households where a grandparent or

Hits & m isses, continued on page 12

Tax help available
T ax  tim e  is he re , a n d  m an y  people  d o n 't re a lize  th a t free  he lp  is a v a ilab le  in p re p a r in g  th e ir  

tax  re tu rn s  T he T ax  A ssis tan ce  P ro g ra m , sponso red  by the A ccounting  Aid Society  a n d  N ational 
A ssociation of B lack A ccoun tan ts, p rov ides  free  he lp  to people  in th e  D etro it a re a  w ho m e e t a  c e r 
ta in  incom e level.

T he p ro g ra m , w hich is p a r tia lly  funded  by th e  M ichigan  A ssociation of C ertified  P u b lic  A ccoun
tan ts  and  th e  U nited W ay for S o u th easte rn  M ichigan , p rov ides free  ta x -re tu m  he lp  to low -incom e 
people u sin g  the follow ing sca le :
HOUSEHOLD SIZ E  TOTAL INCOM E
one person  $ 9.000
tw o people $12,000
th ree  people $15,000
four people $18,000
five o r m o re  people  ......$ 3 ,000 fo r each  ad d itiona l person
To find out m o re  about ge ttin g  free  tax  re tu rn  a ss is ta n c e , c a ll (313 ) 961-1842 in th e  D etro it a re a  an d  
(313) 456-8817 in  P on tiac
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AFD’s Board of Directors

Cal Abbo

Frank Arcori, 
Vice-Chairman

F ra n k  T u m b are llo

Jerry Yono, 
Vice-Chairman

Tom Simaan

E le c tio n s  fo r  A F D ’s B o a rd  of 
D irec to rs  w e re  held . T h e  new  and  
re -e lec ted  o fficers  w e re  cho sen  
fro m  a  g ro u p  of w ell-qua lified  
nom inees.

Fred Dally Barbara
Weiss-Street

Thom Welch

T e rry  F a r id a
Louie S tephen

Mel Larsen. 
Secretary

not p ic tu red  — 
Tony M unaco. 
V ice-C hairm an  
J im  B ellan ca . 
L egal Counsel; 
M ark  K arm o

Nabby Yono

Ron ParadowskiJerry Inman

Sam  Dallo

QUALITY
AND

VARIETY

America’s 
Favorite 
Smoked 
Sausage

Both Regular & Lite Varieties

Your Meat Supplier Has Details on 
Programs and Items Available 

or Call (313) 778-FARM for Information

T h e  g rav e l w as p a sse d  from  S am  
Yono rig h t to  the  new C h a irm an , 
A m ir A l-N aim i Yono will con tinue 
to s it  on the  B oard
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Richard George

Bill Viviano. 
T re a s u re r



LEGAL ADVISOR

by Anthony J . B ellanca, E sq.

R eader's Question: If you are  
being sued for $200,000 because of 
an autom obile accident or an in
jury to som eone on your sidewalk, 
and you only have $25,000 in in
surance coverage, should you hire 
your own law yer to defend you?

Answer: Your insurance com 
pany is lega lly  obligated to defend

any law suits brought against you. 
Under your autom obile policy, 
your insurance com pany m ust de
fend you or those people you per
m it to drive your vehicle. Under 
your hom eow ner's policy, the in
surance com pany m ust defend you 
against a guest or passerby who is 
injured through alleged negligence  
in m aintaining your hom e. How
ever, this duty to defend you ex 
tends only to the dollar lim it of 
your insurance coverage. Thus, if 
you’re being sued for $200,000 and 
have only $25,000 in coverage, it’s 
advisable to have your own attor
ney represent you. In fact, insur
ance com panies routinely advise a 
policyholder to hire an attorney if 
the law suit amount is higher than 
the policy coverage lim it.

H ere’s an exam ple of how your 
own attorney can be helpful in pro

tecting your interests. The attor
ney, while investigating the case, 
m ay discover that the person suing 
you wants to settle  for less  than 
your policy am ount. Using the 
above situation, le t’s say  the per
son wants to settle  for $20,000. If 
your own attorney has evaluated  
the case  as worth a higher poten
tial jury award than what the per
son wants to settle  for, then your 
attorney will advise  the insurance  
com pany to settle  the ca se  This 
m eans that the insurance company  
would pay the entire $20,000, se t
tling within your $25,000 policy  
lim it.

This would free you from the 
worry of a potentially higher jury 
verdict which would be paid par
tially by you and partially by the 
insurance com pany.

The insurance com pany could

refuse to settle  the case  for an 
am ount within your policy lim it 
($25,000 in this c a s e ) . Under M ich
igan law, an attorney could protect 
your rights by fighting to attach re
sponsibility to the insurance com 
pany for any settlem ent award in 
the case , no m atter how high, be
cause it acted  in bad faith for not 
settling  the ca se  before trial.

This situation exem plifies how  
having your own attorney can help 
protect your rights. Although you 
m ust pay the fee, the security  of 
knowing that you have som e pro
tection from judgem ents beyond 
your insurance coverage is well 
worth the expense.

If you have a legal question for 
this colum n, p lease  send it to : The 
Food & B everage Report, 18470 W. 
Ten M ile, Southfield, MI 48075.

U.S. DEPARTMENT OF AGRICULTURE
Distinguish ing item s elig ib le for 

purchase with food stam ps under 
th e  U .S . D ep a r tm en t of 
A griculture’s Food Stam p P ro
gram  can be confusing for both the 
r e ta ile r  and e m p lo y e e . Y et, 
retailers face stiff governm ent 
penalties and even crim inal pro
secution for violating food stam p  
laws.

The Food Stam p Act of 1977 
defines eligible food as any food or 
food product intended for home 
consum ption. Current regulations 
require that the food purchased  
with food stam ps be for human 
consum ption. G eneral guidelines 
have divided item s into food items, 
which are elig ib le , and non-food 
item s, which are ineligible.

According to the Midwest Region 
Food and Nutrition Service of the 
USDA, retail food store em ployees  
have no problem identifying food 
and non-food products, but som e  
item s are confusing and not easy  to 
distinguish in either category. 
“We average eight to ten phone 
calls per w eek asking if a certain  
item  is elig ib le to be purchased  
with food s ta m p s ,” said J.W. 
Younce, officer-in-charge of the

Food and Nutrition Service Detroit 
office

To help retailers and em ployees  
identify which item s are eligible  
for purchase with food stam ps, the 
Food and Nutrition Service has 
developed a list of item s most com 
monly questioned:

ELIGIBLE ITEMS
— candy, gum and other snack  

foods such as potato chips.
— cold deli item s such as sand

wiches, salads or trays. They must 
be wrapped or packed in con
ta in ers  and intended for off- 
prem ises consumption.

— fruit baskets that don’t con
tain alcohol.

— ice.
— im itation beer products that 

don’t contain alcohol.
— distilled and spring water.
— wedding and specialty cakes.
— garden vegetable seeds and 

food producing plants.
— herbs and spices.
— returnable bottle or container 

deposits which are part of the cost 
of the food.

— live fish, including trout, cat
fish and other finned fish; shellfish, 
in c lu d in g  cra b , sh r im p  and

crayfish; and m ollusks, including  
oysters, c lam s, m u ssels, conch, 
squid and octopus.

— s p e c ia l ty  food s su ch  as  
dietetic and diabetic foods; enrich
ed or fortified foods; infant for
m ulas ; and health foods, including 
w heat germ , brew er’s yeast and 
sunflower seeds.

— item s norm ally consum ed as 
an ingredient of food, such as pec
tin, a base in m aking jam  and 
je llies.
INELIGIBLE ITEMS

— alcholic beverages, except for 
cooking w ine and wine vinegar, 
w hich  a r e  not c o n s id e red  
beverages.

— tob acco and tobacco pro
ducts, including cigars, cigarettes, 
snuff and chew ing tobacco.

— prepared food sold for on
prem ises consum ption such as 
foods hot at point of sa le, food 
w arm ed above room tem perature 
to keep it suitable for im m ediate  
consumption (cooked chicken in a 
heated display case, hot soups, 
stew s, chili and beverages such as 
hot coffee, tea and co co a ); food in
tended to be heated on prem ises in 
a m icrowave oven or other heating 
device (pizza, ham burgers, sand

w iches, hot dogs, sw eet rolls and 
pastries).

— drug store medication such as 
antacids and cough drops.

— food preservation equipm ent 
such as canning jars and freezer 
containers.

— live, air-breathing anim als  
such as pigs, cattle , turkey and 
chickens. The anim al is eligible if 
slaughtered  before leaving the 
prem ises.

— item s not intended for human 
consum ption such as pet food and 
birdseed.

— vitam ins and m inerals in any 
form.

More than 300,000 retail food 
stores nationwide participate in the 
25-year-old food stam p program. 
Violation penalties include a six- 
month to 10-year program dis
qualification for selling ineligible  
item s, perm anent program dis
qualification for trafficking (ex 
changing food stam ps for cash) 
and crim inal prosecution with a 
$10,000 fine and/or a five-year  
prison sentence.

For further information, contact 
the Food and Nutrition Service in 
Detroit at (313) 226-4930 or in 
Grand Rapids at (616) 456-2482.

T.I.P.S.
W ith a  g row ing public aw aren ess  of the 

a ffe c ts  of alcoho l, th e  r e ta i l e r 's  ro le  and  
resp o n sib ility  in th e  s a le  of alcohol h a s  
in cre a se d . AFD p lan s  to  sp o n so r a  p ro 
g ra m  ca lled  T IP S  to h e lp  its  m em b e rs  
e s tab lish  a c ce p ta b le  s ta n d a rd s  of p ra c 
tice  fo r selling  alcoholic b ev erag es . TIPS , 
w hich  s ta n d s  for T ra in in g  for In te rv en 
tion  P ro c ed u re s  fo r  S e lle rs  of Alcohol, 
w ill h e lp  A FD  m em b e rs  le a rn  m o re  
a b o u t w h a t th ey  c a n  do  w hen selling  
alcohol to:

— h e lp  c re a te  a  frien d ly  a tm o sp h e re
— e x e rc ise  con tro l
— av o id  tro u b leso m e situ a tio n s .

By usin g  th e  m eth o d s in th is  p ro g ram ,

you c a n  c re a te  a  responsib le  e n v u on- 
m en t a n d  m a in ta in  congen ial cu sto m er 
re la tio n s  ev en  d u rin g  th e  b u s ie s t tim es 
in y o u r business . T he p ro g ra m  teach es  
a  positive , a c tio n -o rien ted  w ay  of h an d l
ing everyday  alcohol-purchase s ituations 
in g ro c e ry , co n v en ien ce  a n d  liquor 
s to re s .  T IP S  p re p a re s  you to  h e lp  
cu sto m ers  p u rch ase  alcohol responsibly.

T he T IP S  p ro g ra m , w hich  is on v ideo
tape, in troduces sev era l cu sto m ers  a t  dif
fe ren t in tox ication  levels. M ost s to re  
ow ners a re  fam ilia r  with the o u tw ard  be
hav io r of som eone w ho’s  h ad  too m uch to 
d rin k . T he p ro g ra m  outlines how to use 
beh av io ra l cu es  to  respond  m o re  effec
tively  to c u s to m e rs  and  d ea l w ith prob

lem s  T he  ta p e  d e ta ils  th e  inside  s to ry , 
too, d iscu ssin g  th e  e ffec ts  of alcohol on 
a  p e rso n ’s body.

O th e r a re a s  co v e red  in the  tra in in g  
p ro g ra m  include check ing  identification  
(how  to c o rre c tly  check  ID an d  how to 
de tec t false  ID) and  guidelines for cu tting  
off people w ho h av e  h ad  m o re  th an  the  
legal lim it. To en co u rag e  c u s to m er sa fe 
ty in alcohol consum ption , th e  guidelines 
reco m m en d  th a t  se lle rs  su g g est a l te rn a 
tives to alcohol if they  b e liev e  som eone 
h as  h ad  too m uch  to d rink , o r, if in doubt, 
s im ply  don’t s e ll  it to the  c u sto m er. T he 
g u idelines in s tru c t  se lle rs  to sa y  no and  
keep  th e  line m oving , g ive  c le a r  reaso n s

fo r say in g  no if questioned  (bu t n ev er tel! 
the  c u s to m e r h e ’s d ru n k ) a n d  c a ll for 
b ack u p  if th e  c u s to m e r  c a u se s  troub le .

Selling alcohol can  be a  m ag n e t for c e r
ta in  p rob lem s, but T IP S  will p rep a re  you 
to h an d le  them  effec tiv e ly  an d  resp o n 
sib ly  w ith a  m in im um  a m o u n t of troub le  
to y o u r business.

Scott Fo rb es  is recognized a s  one of the 
top  T IP S  tra in e rs  in the  co u n try  an d  is 
the  only m a s te r  tra in e r  of T IP S  in 
M ichigan. H e h as  p a rtic ip a te d  in the 
T IP S  p ro g ra m  for ab o u t six  y e a rs .
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Campbell’s Delivers.
Look for information on Campbell’s upcoming 
 “School’s-Out” promotion 

Tie in with the brands that deliver!

M’m! M’m! Good!.

CAMPBELL SALES CO.
32000 Northwestern Highway — Suite 190 

Farmington Hills, Ml 48018 — (313) 855-1750
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PROFIT FOR THE ’90s
AFD’s Trade Show Exposition

Tuesday, March 27 
Noon-8 p.m. 

Fairlane Manor 
Dearborn, Michigan

Join the Associated Food Dealers of Michigan at its 
annual Trade Show Exposition on Tuesday, March 27 
at the Fairlane Manor in Dearborn. Plenty of free 
parking is available at the Manor, located at 19000 
Hubbard. The trade show is the food and beverage in
dustry’s chance to demonstrate its latest products and 
services. Participants can take advantage of special 
trade show discounts, or broaden their customer base 
by exhibiting their own products and services.
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QUESTION & ANSWER 
SESSIONS

A series of 45 minute question and answer sessions will be offered. These informal 
sessions allow the retailer to ask the experts questions concerning the topics listed 
below. Everyone is welcome to attend all or any of the sessions.

1:00-l:45 p.m.:
"ELECTRONICS” hosted by the LIQUOR CONTROL COMMISSION with Diana 
Popp, this session will help you order alcohol and maintain inventory through either 
the TELTON BOX, or through computer transmissions.

2:00-2:45 p.m.:
"BASEBALL AND KENO” hosted by the BUREAU OF STATE LOTTERY, this 
session will introduce the all new “Michigan Baseball G am e,” and give informa
tion on Keno.

3:00-3:45 p.m.:
"FINDING GOOD EMPLOYEES” hosted by Wayne State University ’s Placement 
Services, this session will show you how to take advantage of a new state-wide ser
vice which offers full and part-time employees.

4:00-4:45 p.m.:
"T.I.P.S.’ (training intervention procedures by sellers) hosted by Scott Forbes, 
this session explains what you need to know as a seller of alcoholic beverages.

5:00-5:45 p.m.:
"NO CHECKS — NO PROBLEMS” hosted by Michigan National Bank, this ses
sion covers AFD’s new services, the Magic Touch System and the Visa/M aster 
Charge Card program.



BOARD MEMBER PROFILE

T h o m  W e lc h ,  b u y e r  f o r  H o l ly w o o d  S u p e r  M a r k e t s  ( l e f t )  a n d  T o m  C a rro ll,  
a s s i s ta n t  s to r e  m a n a g e r

Hooray 
for 
Hollywood

" In  m y m ind  persona l con tac t betw een 
th e  em p lo y ees  an d  th e  c u s to m e r  is the 
m o st im p o r ta n t  th in g ,” s a id  T hom  
W e lc h , b u y e r / m e r c h a n d i s e r  fo r

Hollywood S u p er M ark e ts  of T roy  and  
A ssociated  F ood D ealers b o a rd  m em b er 
‘‘P e rso n a l s e rv ic e  is th e  b ig  d iffe ren ce  
be tw een  us a s  a n  in d ep e n d e n t.”

Hollywood S uper M ark e ts  is com prised  
of five s to re s :  tw o in R oyal Oak ( in 
c lud ing  the  f irs t s to re  o p en ed ), one in 
T ro y , one in Shelby T ow nship  and  one in 
A uburn Hills. S tore  s izes r an g e  from  5.000 
s q u a re  feet up to about 23.000 s q u a re  feet. 
“ E v en  w ith five s to re s  I d o n 't co n sid er 
us a c h a in . We d o n 't h av e  a  ch a in  a t 
m o sp h e re ,"  sa id  W elch. " T h e re ’s a lot of 
au tonom y a s  fa r  a s  m erch an d is in g  in our 
s to re s  ”

Hollywood h a s  its  ow n w areh o u se  in 
P o n tia c  w h ich  s to re s  100 p e rc e n t of c a n 
dy and  h ea lth  a n d  beau ty  a id s ; 70 percen t 
of g ro ce r ie s  an d  40 p e rc e n t of d a iry  pro 
d u c ts . A d is tr ib u to r  is u sed  for b ack-up

T his fam ily  b u sin ess  w as s ta r te d  by 
W elch 's fa th e r  and  h is fa th e r 's  s tep fa th e r 
m 1950 W elch’s b ro th e r  an d  cousins 
work for Hollywood, continuing the tra d i
tion  T h e  fo u rth  g e n e ra tio n  h as  a lre a d y  
begun  to ge l involved , w ith W elch’s and  
his b ro th e r 's  sons he lp ing  out in the 
su m m e r.

M any Hollywood em ployees h av e  been 
w ith  the  c o m p an y  fo r a long tim e. All of 
the  m a n a g e rs  h a v e  w orked  th e re  for a t  
le a s t  10 y e a rs ,  so m e  fo r m o re  th an  30 
y e a rs .  T h is  a d d s  to  th e  fam ily -ty p e  
m an a g e m en t s ty le  w hich  co m es th ro u g h  
in the  se rv ic e

W elch b e liev es  th is  p e rso n a l c o m m it
m e n t c o n tr ib u te s  to  a  f r ie n d ly  a t 
m o sp h ere  an d  c a n ’t be rep la c ed  w ith  
technology. "W hen peop le  c a re  enough 
ab o u t you to m a k e  s u re  you g e t out of the 
s to re  in a  re a so n a b le  am o u n t of tim e  it 
is a s e rv ic e  th a t  technology isn ’t going to 
p ro v id e ,” sa id  W elch “ T he fac t is th at 
a ll of th is  new  technology is co m in g  in in 
is tak in g  a w ay  from  the  p e rso n a l contact 
th a t  is n e c e ssa ry  fo r th e  neighborhood- 
ty p e  co n c ep t.’’

W elch has been in the  business s in ce  he 
w as a ch ild  a n d  h as  been  a  b u y er for five 
y e a rs  He h as  le a rn e d  the  busin ess  
h an d s-o n  a n d  s tu d ie d  u n d e r E d  Young 
w ho w as the  b u y e r  for Hollywood for 40 
y e a rs  b e fo re  W elch 's  ten u re .

Tw o m a jo r  tre n d s  W elch b e liev es  will 
m a rk  the  food in d u stry  in th e  fu tu re  a re  
e n v iro n m en ta l co n cern s  and  the  grow ing 
n u m b e r  of i te m s  d e m a n d e d  by 
c u s to m e rs .

As a  b u y e r W elch sa y s  the  b ig g est p ro 
blem  is the  c o p y ca t item s w hich d o n ’t ex 
p and  ca teg o ry  s ize  b ut d e tra c t  from  sales 
of s im ila r  item s. “ S to res a re  so tigh t now 
i t ’s m o re  a  m a t te r  of looking for w h a t’s 
new  an d  in te re s t in g ,” h e  sa id .

W elch a lso  believes recy c lab le  p ac k ag 
ing will b eco m e  a  b ig  issu e  for th e  in
d u s try . “ T h e re  is going to h a v e  to  be 
so m e  v e ry  s tro n g  recyc ling  p ro g ram s put 
to g eth er in th is  co u n try ,” he said . “ If th at 
doesn’t happen  probab ly  80 percen t of the 
packag ing  on our shelves is going to have 
to be banned  ”

T hrough  the  y e a rs ,  though, personal 
s e rv ic e  is likely to re m a in  the  co n stan t 
of Hollywood S u p e r  M a rk e ts . “ T he 
neighborhood  s to re  co n cep t is how the 
b u sin ess  s ta r te d  out a n d  th a t ’s  p ro b ab ly  
th e  one  m a jo r  th in g  th a t  h a s  rem a in ed  
th e  s a m e  s in c e  day  o n e ,”  sa id  W elch.

WHOLESALER PROFILE
Foodland offers wide range of services

a d v e rt is in g , r e ta il  a c co u n tin g , s to re  
developm ent p lann ing , m ark e t an a ly sis , 
cu s to m e r  su rv e y s , c o m p u te r  an d  s c a n 
ning su p p o rt “ T h is  b u sin ess  is c e rta in -  
h  m o re  com plex  th an  s im p ly  p u ttin g  a 
c ase  of b eans on a  truck . T he o ther things 
w e a re  c a p ab le  of doing su p p o rt the  o p 
p o rtu n ity  to se ll th a t c a se  of p ro d u c t,"  
s a id  G allus.

If a c o m p an y  is p lan n in g  to open  in a 
new  location , F o od land  e x p e rts  will 
a n a ly ze  w h a t its  c o m p e tito rs  a r e  doing, 
w h a t it w ill h a v e  to do to  be successfu l, 
an d  how to m erc h a n d ise  p ro d u cts  for the  
g r e a t e s t  im p a c t  o f th e  p a r t i c u l a r  
neighborhood.

F o o d la n d  D i s t r i b u to r s  c o n d u c ts  
s e m in a rs  to  k eep  r e ta ile rs  on th e  cu ttin g

e d g e  of business . T he  s e m in a rs  ran g e  
from  se rv ic in g  delis  a n d  b a k e rie s  to p ro 
d u ce  h an d lin g  to  tech n iq u es  fo r in c re a s 
ing sales. “ Som etim es w e lose s ig h t of the 
fac t th a t w e a r e  lea rn in g  m o re  abou t the 
business e v e ry d a y ,” s a id  G allus. “ And 
on occasion w e h av e  to re in fo rce  w h a t we 
a lre a d y  know. T h a t 's  the  idea behind the 
s e m in a rs ."

While he acknow ledges the im pact new 
technology is hav ing  on the  ind u stry , 
G allus be lieves m a rk e tin g  techn iques 
an d  s e rv ic e  a r e  the  m o st im p o rta n t 
ten e ts  to re ta il  su ccess . “ W hat I ’m  f e a r 
ful of is th a t  a s  w e s tr iv e  to  m ak e  
o u rse lv es  a one  s to p  shopping  location , 
w e will lose  th e  b a s ic s  of m erc h a n d is 
in g ,”  h e  sa id . “ I t  is  s ti ll  a  se llin g  gam e.

RETAILER PROFILE

Ja co b  (le ft) and E d d ie  B akal ow ners of 7-Van

picked  up. “ By M ay an d  Ju n e  w e should 
rea c h  our p o ten tia l,” s a id  Ja c o b  Bakal. 
“ T h ere  is a  lot of co m p e titio n .”

T he s to re  now offers a p h a rm a c y  be
ca u se  the  B ak als  w an ted  to be m o re  like 
a  d ru g  s to re  th an  a  p a rty  s to re , a lthough 
th ey  do sell liquor. T he  in te rio r  of the 
s to re  is d e c o ra ted  w ith  b rig h t ligh ts and 
posters and  the sign  outside is new. P a rk 
ing is now in the  fro n t o f the  s to re . 
W este rn  Union an d  fax  se rv ic e  is  a v a il
ab le  an d  th e re  is a  la rg e  v ideo  section. 
T he B akals a lso  ren t out the  sp a ce  for 
th re e  s to re s  in the  s tr ip  building.

T he B akals w ork  long hours to m ak e  
the  s to re  a  su ccess . “ W e w ork  18 hours 
a d a y ,” sa id  Jaco b  B akal. “ I t g ives us an 
ed g e .”

7-Van store gets 
a new look

“ E v e ry th in g  is c h a n g ed ,” sa id  J a c o b  
B akal, co-ow ner of 7-Van D rugs, located  
on the  c o rn e r  of E a s t  7 M ile Road and  
V an D yke in D etro it. He an d  h is b ro th e r 
E d d ie  h av e  ren o v a ted  th e  s to re  which 
th ey  ru n  to g e th e r w ith  th e  h e lp  of ab o u t 
10 em ployees.

“ We d id n ’t w an t to m ove the location 
becau se  i t ’s  a busy c o rn e r ,” sa id  Ja co b  
B akal. “ We w an ted  to in cre a se  business 
an d  a re  hoping the  c ity  w ill keep  going 
so  w e c an  s e rv e  the  co m m u n ity  b e tte r .” 
A lready  they  no tice  th a t  bu sin ess  h as

A lthough F oo d lan d  D is tr ib u to rs  has 
ju s t c e le b ra te d  its  fifth  a n n iv e rsa ry , it is 
one of th e  la rg e s t ind ep en d en t food 
w holesalers in M ichigan, supplying m ore 
th an  100 su p e rm a rk e ts .  “ W e w e re  to r 
tu n a te  to  s ta r t  w ith  a  b a se  of b u sin ess  as  
a su p p lie r  to K ro g er so th a t  g iv e  us a 
s ig n i f ic a n t  a d v a n ta g e  in th e  
m a rk e tp la c e ,” s a id  G reg o ry  G allus, 
p res id en t. “ Since th a t t im e  w e h ave  been 
build ing  o u r in d ep en d en t m a rk e t  b a s e .” 
B ased  in L ivon ia , F o o d lan d  se rv ices  
m a rk e ts  s ta te w id e  a s  f a r  n o rth  a s  Bay 
City.

F o o d la n d  is  a fu ll-lin e , fu ll-se rv e  
w holesaler th a t  goes w ay beyond the  sup
plying m erch an d ise . S erv ices ran g e  from

G r e g o r y  G a llu s , p r e s id e n t  o f  
F o o d la n d  D i s tr ib u to r s
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WHY ASSOCIATED FOOD  
D EA LER S AND NORTH  
POINTE INSURANCE?

AFD benefits plus North Pointe In
surance minus high costs =  peace of 
mind
As a member you get:

• Access to outstanding liquor liability coverage from the • To use your own agent or choose from over 600 agents
largest underwriter of this type of insurance in the state available throughout the state

• A c c e s s  to North Pointe Insurance which charges no deduc- • Legislative representation in Lansing from the most 
tibles, assessments, policy fees or surplus lines tax respected lobbyist in the state. AFD monitors and addresses

• More programs and services than any other food and every issue affecting the industry and continues to fight to
beverage association. Benefits include: Blue Cross/Blue get the liquor profit inc r e a s e d  from 17% to 19 %.
Shield, legal service, worker’s compensation, telecheck,
verification directories, Visa/MasterCard, scholarships

The Formula of AFD plus 
North Pointe Insurance 

Equals Savings and Service 
Call 313-557-9600 or 1-800-66-66-AFD

SCHOLARSHIP MONEY —
COLLEGE EDUCATION

A FD 's college S cho larsh ip  P ro g ra m  is now open  for a p p lic a n ts  T hose e lig i
ble to apply  a re  high school sen io rs o r college f re sh m en , sophom ores or jun io rs. 
The ap p lican t m u st be w orking  for a n  AFD m em b e r, o r h is /h e r  p a re n ts  m u st 
be w orking for a m em b er com pany . F o u rte e n  s tu d e n ts  will be aw a rd e d  from  
$500 to  $1000.

If you a re  in te re s te d  in a p p ly in g  fo r a  sc h o la rsh ip , sen d  in  th e  ap p lic a tio n  
req u e s t below to  o b tain  the  fo rm s  you n eed  to c o m p le te

W inners will b e  an n o u n ced  in M ay.

 --- cut here ---

P lease  send  m e an  AFD S cho larsh ip  ap p lica tio n  and  brochure .
P lease  check  two of the  a p p ro p r ia te  sp aces

_________ I am  a  h igh school sen io r

_________ I am  a college s tu d en t

............. I a m  an  em ployee of a  m em b e r of A FD I’v e  been em ployed  a t  least
one y e a r  as  of J a n u a ry  1, 1990 My son or d au g h te r  is e ith e r  a  high school or 
college student

.............. ..... I am  a s tu d en t who is a  p a rt- tim e  em ployee of a  m em b e r  of AFD
I h ave  been em ployed a t  lea s t six  m onths a s  of J a n u a ry  1, 1990

N am e of A pp lican t _

A ddress __________

C ity ________________ _ S ta te  _ _Z ip _

Hom e P hone N um ber

N am e of AFD m em b er firm  

N am e of e m p lo y e e __________

Send th is req u est to: A ssociated  Food D ea lers  of M ichigan 
S cholarsh ip  P ro g ram  
18470 W T en  M ile Road 
Southfield, MI 48075
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Hits and Misses
c o n tin u ed  f ro m  p a g e  4 
g rea t-u n c le  o r  a u n t  c a m e  o v e r from  the  
O ld C ou n try . B u t b o rsc h t sh o u ld  be  g e t
tin g  a  new le a se  on life in so u p  a n d  d rin k  
fo rm  a s  th e  w a ll w h ic h  s e p a r a te d  
E a s te r n  a n d  W e ste rn  ta s te s  in food con
tin u e s  to c ru m b le . A h a rd  to  p ro n o u n ce  
E a s te r n  B loc n a m e  a n d  un iq u e  ta s te  is 
s u re  to  be  a  h it w ith  the  now po litically - 
s y m p a th e tic  b o o m ers

6. S p ic e r ’s W heat S n ack s . F o rg e t  the  
s e c re t  fo rm u la s , t in y  food p a c k ag e s  
w h ich  co st a n  a rm  a n d  a  leg , o r s tra n g e  
d ie t in ca n ta tio n s . S p ic e r ’s o ffe rs  a  100 
p e rc e n t n a tu ra l  food, w hich  u ses  th e  p ro 
c e ss  o f p ro te in  e x p an sio n  to a c t  a s  an  a p 
p e tite  d e p re s s a n t.  T he w e ig h t loss p ro 
d u c t, w hich  is m ed ica lly  s a fe , w as tes ted  
a n d  p ro v en  th ro u g h  t r ia ls  a t  th e  U n iv e r
s ity  o f M iam i M edical School an d  w ritten  
up  in th e  A m e r ic a n  Jo u rn a l o f  C linical 
Nutrition . W ith a ll the s tra n g e  and  foolish 
d ie t p ro g ra m s  out th e re , th is  one is a 
h ea lth y  a lte rn a tiv e .

7. G rap p s . T his I ta lia n  b ran d y , d istill
ed  from  the  fe rm en te d  rem a in s  of g rap es  
a f te r  p re ss in g , is s ta r t in g  to develop  
c a ch e t in th e  U .S., th a n k s  to so m e  of the 
m o re  u p sc a le  I ta lia n  r e s ta u ra n ts  w hich 
h av e  s ta r te d  to  fe a tu re  it. At le a s t  30 to
40 v a rie tie s  a r e  now a v a ila b le , an d  a re  
o ften  f lav o red  w ith  a  v a r ie ty  of in g re 
d ien ts  su ch  a s  honey , a rtich o k e s , coffee 
an d  rad icch io . V iva I ta lia  a n d  p a ss  the  
sn if te r!

8. S im p lesse . I t  could  be tim e  to reac - 
q u a in t  y o u rse lf  w ith  old fav o rite s  su ch  a 
su p e rp re m iu m  ice  c re a m , so u r c re a m  
an d  m ay o n n a ise . U nlike som e o th er p ro 
d u c ts  in d ev e lo p m en t, th is  fa t su b stitu te , 
developed  by  th e  N u traS w ee t C om pany, 
is  m ad e  of a ll-n a tu ra l  p ro te in  from  egg 
w h ites  a n d  m ilk  w hich  e m u la te  fa t in 
ta s te  a n d  te x tu re . P ro d u c ts  w hich  in co r
p o ra te  S im p lesse  b o as t a  d ra s t ic  r e d u c 
tion in c a lo rie s  — so m etim es  by a s  m uch 
a s  60 p e rc e n t. FD A  a p p ro v a l is pending  
an d  could be g ra n te d  by th is  tu rn  of the 
y e a r.

9. O cean  S p ray  F ru it  S poonables. T he 
c o n cep t is so  s im p le  it m ig h t e ven  w ork.

T a k e  b ite-sized  c h u n k s of f ru it, such  as  
b lu e b e rry , ap p le , s tr a w b e r ry  o r  c h e rry , 
m ix  w ith  c r a n b e r r ie s  in a  f ru it  sau ce , 
sp rin k le  c ru n c h y  g ran o la  on top and  
throw  in a  spoon for a  h ea lth y , fruit-filled 
sn a ck . W h eth er O cean  S p ray  d ec id es  to 
in t r o d u c e  th e  p r o d u c t  n a t io n w id e  
d e p en d s on how it does in te s t  m a rk e ts . 
We hope it is su ccessfu l s in ce  it an sw ers  
a  n u m b er  of c o n su m e r n eed s, including  
th o se  for h e a lth  an d  con v en ien ce  (no t to 
m en tio n  O cean  S p ra y ’s need  to ex p an d  
th e  u ses  for its  c ra n b e r r ie s ) .

10. H ealth y  Choice. F ro zen  d in n ers  
h a v e  not g o tten  the  b est rep u ta tio n  for 
h e a lth y  in g re d ien ts , b u t th is  line  from  
C onA gra is a  w elco m e excep tion . The 
ta s ty  m ea ls , w h ich  a re  low in fa t, 
c h o les te ro l a n d  sod ium , w e re  the  b ra in 
c h ild  of C o n A g ra ’s CE O  w ho w as 
rec o v e rin g  fro m  a h e a r t  a tta c k  and  
co u ld n ’t find  p ro d u cts  co m p a tib le  w ith 
the  d ie t th e  do c to r o rd ere d . Not only do 
the p ro d u cts  m ee t the  reco m m en d a tio n s  
of the  N atio n a l C ho lestero l E d u ca tio n  
P ro g ra m , b u t the  p a c k a g e s  include 
ed u ca tio n a l in fo rm a tio n  from  the  N a
tiona l H e a r t,  L ung an d  Blood In stitu te  
an d  the  N atio n a l A cadem y of S ciences. 
At long last, a food innovation which tru ly  
does o ur h e a r ts  good.

MISSES
1. New S tre tc h y  B oogers G um m y C an 
dy. If w e w e re  ra t in g  p ro d u cts  on th e ir  
g ro ss-o u t fa c to r, th is  one w ould su re ly  
h ead  the  l is t. N eedless to s a y , Confex did 
not even  try  to put any  usefu l ingredients 
in th is  confection , la rg e ly  c o n ju red  up 
from  co rn  sy ru p , s u g a r  an d  g e la tin . 
F la v o rs  include  Goopy G rap e , L um py 
L em on , C lingy  C h e r ry  a n d  W obble 
M elon. On th e  p a c k ag e , k ids a r e  e n c o u r
ag ed  to send  in B ooger Jo k e  E n trie s , the 
m ost h ilarious of w hich g a rn e r  a  p lace  on 
the  p ack ag e . Now w e’re  not say in g  th a t  
k ids don’t like th is  p ro d u ct, b u t in te rm s  
of picking, p a ren ta l discretion  is advised.

2. R o b ert’s A m erican  G ourm et Po ta to  
Chips W ith O at B ran . No ch o les tero l or 
p re se rv a tiv e s . L igh tly  s a lte d . Now w ith 
o a t b ran . O kay, m ay b e  w e buy the  fac 

tu a l  c o n te n t, b u t w hen  th e  c o m p an y  
c la im s  “ you c a n  en joy  th ese  t re a ts  to 
y o u r h e a r t ’s d e lig h t” a n d  “ all the  h e a lth  
b en e fits  of o a t  b r a n ,”  w e th in k  th a t  the  
c o m p a n y  h a s  p u sh e d  th e  l im its  of 
c re d ib ility . W e’re  ta lk in g  a b o u t a p o tato  
ch ip  f r ie d  in p e a n u t oil, fo r god sak es . 
E v en  the  p la in  brow n p ac k ag in g  an d  
s im p ly  d raw n  p ic tu re  on th e  label c a n ’t 
o b sc u re  th is p ro d u c t’s e sse n se : a tired  
e x p lo iter .

3. O tto ’s O rig in a l O at B ran  B eer. We 
can  be rea so n a b ly  u n d e rs ta n d in g  a b o u t 
b re a d  w ith a d d e d  o a t b ra n , b rea d s tic k s  
an d  even  p ieshells. B ut w hen you ad d  oat 
b ra n  to b e e r  a n d  t ry  to se ll c o n su m ers  on 
th e  idea  th a t  you  c a n  do h e a lth y  th in g s  
w ith  b ee r o th e r  th an  w ash  your h a ir  w ith 
it, w e th ink  y o u ’v e  gone too fa r . O at B ran  
B ee r is to u te d  a s  h av in g  a  ta s te  s im ila r  
to o th e r  lead in g  n a tio n a l b ran d s , but 
w ithout the  ch o les tero l. Tw o be lches and  
a  th u m b s  dow n fo r th is  one.

4. F ra n c o -A m e r ic a n  S p o rty O s  and  
TeddyOs. W hen a  com pany a s  innovative 
a s  C a m p b e ll’s Soup c o m es o u t w ith the 
f ir s t  new  item  in its  c h ild re n ’s can n ed  
p a s ta  line  in so m e  tim e, you ten d  to e x 
p e c t big th in g s  — not lit tle  th ings, 
r e m a rk a b ly  l ik e  th e i r  c o u n te r p a r t ,  
S pag h ettiO s, w hich  h av e  b een  p o p u lar 
for o v e r 20 y e a rs .  T h ese  ite m s, too, h ave  
an  o bscenely  h igh  so d ium  c o n ten t of 
a lm o s t 1,000 m illig ra m s  p e r  s e rv in g  — 
r ig h t  a ro u n d  the  1,000 to 3,000 lim it the  
A m erican  H e a r t  A ssoc ia tion  s e ts  for 
m ax im u m  d a ily  a llo w an ces  for ad u lts . 
T h e  only th in g  w hich  se e m s  to d iffe re n 
t i a t e  th e s e  n ew  p r o d u c ts  a r e  th e  
sk a teb o a rd , ro lle r sk a te , bicycle, ball and  
ted d y  b e a r  sh a p e s . Oh, w h a t a n  o p p o r
tu n ity  lost!

5. H ostess L igh ts .S om e peop le  love 
th e ir  v an illa  pudd ing  filled  choco la te  
c a k es  a n d  th a t ’s th a t. T he p a c k ag e  bold
ly  s ta te s  “ N ew ” , “ Low F a t/C h o le s te ro l 
F re e ” an d  “ Only 400 C alo ries” . One thing 
th a t  is  new  is C o n tinen ta l B ak in g ’s 
d i s c o v e r y  o f th e  m a g ic  w o rd s  
“ c h o les te ro l f r e e .” We a d m ire  th e ir  a t 
te m p t to ju m p  on the  h e a lth  bandw agon 
by s u b s ta n tia lly  low ering  th e ir  fa t  con
ten t, b u t check  o u t th e  16 lines of in g re 
d ien ts  w hich  a re  s till included  in these  
tem p ta tio n s .

6. C risco. C onsum ers, look out. If they 
c a n  g e t aw ay  w ith  this one, they  could get 
a w a y  w ith  an y th in g . T his w ell-known 
p ro d u ct now b e a rs  the  lab le  “ cholestero l 
f re e .” W e’r e  ta lk in g  a b o u t good old- 
fash ioned v eg e tab le  sh orten ing  which, of 
c o u rse , s in ce  it does not co n ta in  an im a l 
fa t  does not co n ta in  d ie ta ry  cho lestero l. 
B ut th a t  d o esn ’t m ea n  th a t  the sh o rten 
ing has  no e ffect on the body’s cholesterol 
level. C heap  sh o t, w e say .

7. S un sh in e’s H ydrox Cookies.G uess 
w h a t new  lab e l th is  p ro d u ct proudly 
b e a r s ?  Y ou g u e s s e d  i t ,  t h e y ’re  
“ cho lestero l f re e .” B ut ju s t  w h a t is th a t  
th ick  w hite  s tu ff  in the  m id d d le  of the 
cookies anyw ay?  C om panies such  a s  this 
one a re  tak in g  a d v a n ta g e  of the fac t th a t 
m ost consum ers h ave  little  idea of the dif
feren ce  betw een  d ie ta ry  cho lestero l and 
foods w hich h av e  no d ie ta ry  cholestero l, 
b u t w hose fa t  con ten t im p ac t blood 
cho lestero l levels. W orse y e t, th e ir  ads 
sa y , “ H ave one or h av e  th em  a ll, it has 
no c h o le s te ro l,” and  “ The w ay to a 
h ea lth y  h e a r t  fo r your c h ild ren .” W e’ve 
had  it up to h e re  w ith com pan ies th a t  t ry  
to pull one o ver on the  co n su m er, p a r 
ticu larly  in these health-conscious tim es.

8. A m erican H eart A ssociation’s H eart 
G uide P ro g ra m . T his p ro g ra m , which 
allow s p ro d u cts  to b e a r  the H eart Guide 
logo if they  m e e t the  AHA’s c r i te r ia  for 
sod ium , fa t an d  cho lestero l con ten t, has 
been em bro iled  in a lot of con troversy . 
C ritics feel th a t  it o ffers too sim p lis tic  a 
v iew  of nu tritio n . Our beef is with the

b u rd en  it p la c e s  on th e  in d u stry ; par
tic ip a tin g  c o m p an ies  h a v e  been ask ed  to 
p ay  a  no n -re fu n d ab le  a d m in is tra tio n  fee 
of $400,000 p e r  b ran d  an d  educational fees 
of $5,000 to $1 m illion. W hy penalize  those 
c o m p a n ie s  w hich  c a re  enough  to have 
m o re  n u tritio n a lly  sound  p ro d u cts  and, 
u ltim a te ly , co n su m e rs  who m ay  be forc
ed  to  sh o u ld e r so m e  of th o se  costs?

9. F r u i t - F l a v o r e d  P a s t a .  D id n ’t 
an y o n e  tell the  peop le  m ak in g  th is  pro
d u c t th a t  Y upp ies a r e  no  longer in 
fash ion , ev en  w ith  those  w ho p ossess the 
n e c e ssa ry  d e m o g ra p h ic  requ irem en ts?  
Who e lse  w ould buy su ch  a frivolous pro
d u c t?  We love  p a s ta  a s  m u ch  a s  th e  next 
guy , b u t w hen  you s ta r t  m ix in g  in 
b lu e b e r r i e s ,  s t r a w b e r r i e s  o r  even 
ch o co la te  f la v o rs , y o u ’v e  b o tched  up a 
good thing. And the  idea o f add ing  staples 
su ch  a s  to m a to  sa u c e  to  straw berry - 
f lav o red  p a s ta  is  less  th an  appealing .

10. F ro s ty  P aw s . We think this product 
w ould be a good c o n ten d e r for a  spot on 
T h e  D av id  L e tte rm a n  Show  in the 
“ S tup id  P e t-F o o d s”  se g m en t. Golden 
V alley  D a iry  is  se llin g  a  n o n-dairy  ice 
c re a m  for dogs w hich  can  be found in the 
ice  c re a m  sectio n  of s u p e rm a rk e ts , right 
n ex t to the  people food. T he only problem 
is th a t  th is  i sn ’t ice  c re a m  a t  a ll, bu t a 
co ld  concoction  m ak e  of soy  flour, dry 
w hey a n d  c ru d e  fa t. E v en  if dogs behave 
in a n  e x e m p la ry  fash ion  an d  even  if they 
like  the  s tu ff , w e ’r e  not sold on the  idea 
th a t  th is  is w h a t ow ners should  give as 
th e ir  “ ju s t  d e s s e r ts .”

Letters
con tinued  from  p a g e  2

1. Have the demonstration at the 
optimum location in each store.

2. Put the product on sale.
3. Have the store manager check 

on the demonstrator to make sure 
he/she has everything they need to 
be successful.

4. Have sufficient inventory for 
2-10X normal velocity.

5. Put an enthusiastic, trained 
demonstrator on the floor.

6. A nalyze the “ D aily  Demo 
Reports” to look for ways to improve 
the next promotion.

Good luck with your efforts.
Sincerely, 

Jack Ponstine 
Vice President Operations 

United Deliver Systems
D e a r  M r. S a ra fa :

We a s  a g ro u p  of d e m o n s tra tin g  com 
panies a re  responding to the  a rtic le  in the 
F e b ru a ry  issu e  of the  A ssociation  Food 
D ea lers  Food an d  B ev e rag e  R eport 
e v a lu a tin g  the  s ta tu s  of P o in t of Sale 
D em o n s tra to rs .

T he w r ite r  lay s  c la im s to P o in t of Sale 
tu rn in g  th e  d e m o n s tra t in g  in d u stry  
a round  and  m ak in g  it ag a in  respectable .

We o th er d e m o n s tra tin g  a g en cies  th at 
w ork to g e th e r fo r the  b e tte rm e n t of this 
industry  feel we h av e  a lre a d y  ea rn ed  our 
resp ec tab ility  through the m any  y e a rs  of 
ex p e rien ce  in th is field. We re c ru it  our 
people e th ica lly  an d  not from  the  ran k s 
of ex isting  ag en cies . We pay  d e a rly  to 
tra in  our d e m o n stra to rs  and  a re  proud of 
th e ir  ab ility  to p rom ote. O ur s ta n d a rd s  
a r e  indeed  high. We do not m ak e  false 
p ro m ises  nor do we m ak e  questionable  
c la im s.

We as  a g ro u p  ob jec t to the  ad v e rse  
p o r tra y a l of us p rin ted  in the  DAGMR 
colum n.

Y ours tru ly , 
In tro  M arketing  

J .R . M ark e tin g  & Prom otions 
R eta il D em o n stra to rs
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Be healthy, wealthy and  wise.

A prem ium  whisky, unrivaled in quality  and  sm oothness since 1858.
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SAVE
UP TO $500, 
BY NOT 
REKINDLING 
AN OLD FLAME.

If you’re thinking about replacing your old gas cooking 
equipment, think electric. It’S clean. It’s efficient. It’s 
more profitable. And if you qualify, we’ll give you a 
discount incentive of $50 to $500. To find the 
registered Detroit Edison food service dealer nearest 
you, call 237-9225. Or call and make an appointment 
to try out electric cooking in a dealer test kitchen. 
Once you’ve given it a try, you’ll find that it’s not only 
wise, but it pays to electricize.

Detroit
Edison

A good part of your life.
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AFD’s Trade Dinner a roaring success

The e m c e e  w as Don G u n d le, P fe is ter   Laurel M anor  w a s t h e  perfect se tt in g  for fun.     A F D 's new board w a s  sw orn  in and Sam  Y ono p a sse d  the
C om pany. c h a irm a n ’s g a v e l   to  A m ir A l-N aim i.

C ostum es from  t h e  '20s h elp ed  se t  the fe s t iv e  m ood.

A FD 's 74th Annual Trade Dinner, 
held on February 9 at Laurel 
Manor in Livonia, w as enjoyed by 
m ore than 700 guests m aking it the 
largest turn-out ever  Good food, 
exciting  entertainm ent, and com - 
raderie contributed to an unforget
table event.

T r a d e  D in n e r  
C o m m i t t e e  
C h a irm a n  Ron  
P a ra d o sk i from  
Coca-C ola Co.

Beautiful cen terp ieces  adorned ea ch  tab le .

C aricaturists captured  sm iles .

P rod u cts donated  by th e  sp on sors inclu d in g Adolph Coors Co.. 7-U P  of D etroit, 
In c., and The P add in gton  C orporation , w ere  en jo y ed . P r in ce  M acaron i and 
Foodland D istrib u tors a lso  con trib u ted  to the ev en t.

The T ailgaters Band (ab ove) and The Larados provided m u sical enterta in m ent.

Joseph S a ra fa , e x ecu tiv e  director of A F D , Don G undle, em c e e , and R ichard  
Rom ane lli se lect the winning door prize tick et stubs.

The AFD Door Prize w inners T eresa Hoy (le ft) . C leta L eG ram el, Shurley Brown, 
and Jeann e  D utcher. The PAC R affle , headed by Jim  Be lla n c a , a lso  caused  
ex c item en t.
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Liquor License Violations
1. L icensee:

FR ED ERIC K  ROUMAYAH 
d /b /a  E bony’s M arket SSD SD M 
13045 C harlevoix  
D etroit, MI 48215 
C harge: Selling alcoholic liquor 

before noon on Sunday. 
H earing Held: N ovem ber 14, 1989

— Lincoln Park  
C om m . O rder: $200 fin e  due 

1/15/90.

2 . L ic e n s e e :
THOMAS & NITA CANNON 
d /b /a  M cDonnell DrugsSDM  SDD 
16634-16636 Harper 
D etroit, MI 48224 
C harge: A llow  a p erson , one 

Sonya Cannon, who had not then 
attained the age of 18 years, to 
sell, serve, furnish or g ive  away  
alcoholic liquor.

Hearing Held: N ovem ber 14, 1989
— Lincoln Park  

C om m . O rder: $100 fin e  due 
1/15/90.

3. L icensee:
N ABEEL M. MASHNI 
a /k /a  NABIL M. MASHNI SDM 
d /b /a  Crestwood Party Store 
25854 Ford Road 
Dearborn H eights, MI 48127 
Charge: Selling to person under 21 

years of age.
H earing Held: N ovem ber 13, 1989

— Lincoln Park 
C om m . O rder: $750 fin e  due  

1/15/90.

4. L icensee:
MIKHAIL BAHOURA 
d /b /a  Mound Party Store SUM 
21271 Mound Road 
Warren, MI 48091 
Charge: (1) Sell or transfer in

terest in license without MLCC 
consent.

(2) Allow a person whose nam e  
does not appear on the license to 
derive use or benefit from the 
license.

H earing Held:
ACKNOWLEDGED 

Comm. Order: $300 fine and seven  
days suspension on each count, 
due 1 /1 5 /9 0  and e ffe c t iv e  
1/18/90.

5. L icensee:
CHECKER DRUG OF D E A R 

BORN HEIGHTS, INC. 
d /b /a  Checker Drug SDD SDM  
8641 N. Telegraph Road  
Dearborn Heights, MI 48127 
Charge: Selling to person under 21 

years of age.
H earing Held:

ACKNOWLEDGED 
C om m . O rder: $200 fin e  due  

1/15/90

6. L icensee:
MICHAEL C. WARN 
d /b /a  G ourmet Galley IISDD SDM 
4940 S. D ivision  
Kentwood, MI 49508 
C h arge: S e ll a lc o h o lic  liq uor  

before noon on Sunday.________

H earing Held:
ACKNOWLEDGED  

C om m . O rder: $100 fin e  due  
1/15/90.

7. L icensee:
BARRY MCMINN
d /b /a  B arry’s Beer & Deli Inc.

SDM
116 Catalpa Drive 
Royal Oak, MI 48067 
C harge: (1) S e llin g  to person  

under 21 years of age. 
(12) Selling alcoholic liquor after  

the legal hour.
H earing Held:

ACKNOWLEDGED  
Comm. O rder: (1 ) $400 fine due 

1/15/90; and (2) $150 fine due 
1/15/90.

8 L icen see:
JOHN C. CAWTHRA 
d /b /a  The Store  SDM  SDD
1947 South Shore Drive  
Holland, MI 49423 
Charge: ( 1 &2 )  Selling to person  

under 21 years of age.
H earing Held:

ACKNOWLEDGED  
Comm Order: $300 fine full penal

ty of which half is w aived, due 
1/15/90.

9. L icensee:
ODEH S. BATAYEH  
d /b /a  U ncle Tony's M arket SDM 
1253 Green 
Detroit, MI 48209 
C harge: Selling to person under 21 

years of age.
Hearing Held: 

ACKNOWLEDGED  
C om m . O rder: $200 fin e  due  

1/15/90.

10. L icensee:
A AND Y CORPORATION
d / b / a  S u n k i s t  M a r k e t  #2 S D M
18685 W. E ight Mile Road
Detroit, MI 48219
Charge: (1) Sell, furnish or give  

aw ay alcoholic liquor to a per
son, one Scott M ichael Helmer, 
who had not then attained the 
age of 21 years.

(2) Sell, furnish or g ive  aw ay  
alcoholic liquor to a person, one 
Kevin Garrett Adelson, who had 
not then attained the age of 21 
years.

(3) Allow a person, one Wasan 
Rita Jarbo, who had not then at
tained the age of 18 years, to sell, 
serve, furnish or g ive aw ay  
alcoholic liquor.

(4) F ail to keep its license, issued  
by the M ichigan Liquor Control 
C om m ission, signed, fram ed  
under transparent m aterial, and 
display said license in full view  
of the licensed prem ises.

Hearing H eld: N ovem ber 20,1989
— Lincoln Park

Comm. Order: (1) $200 fine due 
1/22/90.

(2) M erged with #1.
(3) $100 fine due 1/22/90.
(4) D ism issed.

11 .  L ic en se e :
FLEETWOOD M ANAGEMENT, 

INC. “C”
10631-10635 W hittier 
Detroit, MI 48224 
C harge: Allow em ployee under 18 

years of age  to sell alcoholic  
liquor.

Hearing Held: 
ACKNOWLEDGED  

Comm. Order: Suspended as of 
1/2/90 with said suspension be
ing w aived if Catherine Colleen  
H oebeke is not em ployed in any 
c a p a c ity  in th is  lic e n s e d  
establishm ent until she is 18 
years of age.

12 Licensee:
R & A, INC.
d / b / a  V in o  V i l la g e  P a r t y  S to r e  

S D M
4036 Fort Street 
Lincoln Park, MI 48146 
Charge: Selling to person under 21 

years of age.
Hearing Held: N ovem ber 14, 1989

— Lincoln Park  
C om m . O rder: $300 fin e  due  

1/22/90.

13. L icensee:
MOHSIN EL-GARBI 
d /b /a  M aso’s Party Store SDM  
14432 Northline  
Southgate, MI 48195 
Charge: Sell, furnish or give away  

alcoholic liquor to a person, one 
Thom as DeLand M ecure, who 
had not then attained the age of 
21 years of age.

Hearing Held: 
ACKNOWLEDGED  

C om m . O rder: $200 fin e  due  
1/22/90.

14. L icensee:
TAHSIN F. PUTRIS  
FARID P.G. YONO 
d /b /a  Trenton E asy Pick Mini 

Market SDM
22764 W est 
Trenton, MI 48183 
Charge: Selling to person under 21 

years of age.
Hearing Held: N ovem ber 13, 1989

— Lincoln Park  
Comm. Order: $200 fine waived.

15. L icensee:
MEADOWDALE FOODS, INC. 
d /b /a  Great Scott Super Market 

SDM
45501 Schoenherr 
Utica, MI 48087
Charge: Selling to persons under 

21 years of age.
Hearing Held: 

ACKNOWLEDGED 
C om m . O rder: $300 fin e  due  

1/22/90.

16. L icensee:
MATHEW A PREISZ  
d /b /a  Ebb Tide SDM RESORT C 
35100 Twenty Three Mile Road 
New Baltim ore, MI 48047 
Charge: (1) P erm it his prem ises  

to be occupied by persons other

than him self or his working bona 
fide em ployees, to wit: Snaron 
Marie Holt, between the hours of 
2:30 a .m . and 7:00 a.m .

(2 ) Allow an inside connection bet
w een the licensed  p rem ises and 
an unlicensed portion of the 
s a m e  b u ild in g  or an oth er  
building without prior written  
approval of the Com m ission. 

Hearing Held: N ovem ber 7, 1989
— Port Huron 

Comm. Order: (1) D ism issed.
(2) $100 fine due 1/22/90; and 

Suspended as of February 2, 
1990 unless in com pliance to 
C om m issioner’s satisfaction.

17.  L i c e n s e e :

BLUE LIGHT E NTERPRISES,
INC.

d /b /a  Blue Light Party  StoreSDD  
S D M  

8840-8844 Mack 
Detroit, MI 48214 
C harge: Allow narcotic parapher

nalia. to wit: g lass pipes and/or  
a m etric sca le  and /or boxes of 
coin en velop es, w ire screen  
filters and /or cello  bags and/or  
cutting agents, to be stored  
and /or sold on the licensed  
prem ises, contrary to Rule R 
436.1011(5) (3), as prom ulgated  
inthe M ichigan A dm inistrative  
Code.

Hearing Held: D ecem ber 12, 1989
— Lincoln Park  

Comm. O rder: 60 days suspension  
effective  12/26/89.

18. L icensee:
GRAND SQ U A R E  LIQUOR  

SH O PPED, INC. 
d /b /a  G rand S q u are  Liquor  

Shoppe SDM SDD
38441 Grand River  
Charge: Selling to person under 21 

years of age.
Hearing Held:

ACKNOWLEDGED  
C om m . O rder: $400 fin e  due 

12/14/89.

19. L icen see:
ROBERTSONS MARKET, INC. 
d /b /a  R obertson’s Market SDM 

S D D  
2329 S. Venoy 
Westland, MI 48185 
Charge: Selling to person under 21 

years of age.
Hearing Held: October 31, 1989 — 

Lincoln Park 
Com m . Order: $100 fin e  due 

12/11/89 and 7-day suspension ef
fective 12/15/89.

20. L icensee:
FRANK T. SAROKI 
d /b /a  Saroki’s M arket SDM SDD 
2055 Wixom Road, Route 3 
Wixom, MI 48096 
Charge: Selling to person under 21 

years of age.
Hearing Held: October 4, 1989 — 

Pontiac
Com m . O rder: $300 fin e  due  

12/14/89.
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PEOPLE

Brothers killed 
in robbery

Two AFD m em b e rs  w ere  shot a n d  kill
ed in a  J a n u a r y  s to re  ro b b e ry  on 
D etro it’s  w est s ide .

Jo e  T hw eni, 33, of Oak P a rk , an d  his 
b ro th er F ra n k  T hw eni, 40, of Southfield , 
w ere gunned  down in th e  F o od liner 
S u p erm ark e t a t  11334 R osa P a rk s  Blvd. 
on the m orn ing  of J a n u a ry  29. Police  sa id  
the gunm an, who d em an d ed  m oney from  
the cash ie r, w ore  a sk i m ask  an d  d a rk  
clothing. A fter the  g u n m an  took the 
money, he d em an d ed  m o re  from  Joe  
Thweni W hen Thw eni s a id  he h ad  none, 
the gu n m an  fo rced  h im  to w ard  a  m ea t 
counter a t  th e  b ack  of th e  s to re , ask ing  
for F ran k  T hw eni. T he g un m an  then  shot 
both b ro th e rs, d ropped  the  gun an d  fled

Both m en had  o p era ted  the  s to re , ow n
ed by re la tiv e  R ouphail T hw eni, for five 
years

R a y m o n d  A m y o t

Amyot joins AFD
R aym ond Am yot, fo rm er D etro it F re e  

P re ss  senior account execu tive, has  jo in
ed the s ta ff  of the  A ssociated  Food 
D ealers of M ichigan (A F D ), announced 
Joseph  S a ra fa , AFD ex ecu tiv e  d irec to r.

Am yot, who h as  m ore th an  30 y e a rs  of 
food-related in d u stry  ex p e rien ce , is the 
asso c ia tio n ’s (n o rth  c e n tra l  M ichigan) 
m em bersh ip  se rv ic e  d ire c to r

Am yot is a  fo rm e r bo ard  m em b e r of 
DAGMR. He is a c u rre n t  m em b e r  of the 
A dcraft Club an d  has  b een  closely  
a s s o c ia te d  w ith  th e  D e t ro i t  F o o d

a move
A fter th re e  y e a rs  a t  A FD, R ich a rd  

H ackendah l is leav in g  th e  a sso c ia tio n  in 
M arch  to tak e  a  position in P ennsylvania .

“ I’m  leav ing  w ith  m ixed  em o tio n s,” 
sa id  H ackendahl. “ I t’s  been a  g rea t th ree 
y e a rs  a n d  I know th a t  AFD w ill continue 
to grow  an d  ex p an d  u n d e r Jo e  S a r a f a ’s 
lea d e rsh ip .”

H ack en d ah l, w ho is c u rre n tly  resp o n 
sib le  for a v a rie ty  of d u tie s  a t  A FD, in 
clud ing  g e n e ra l m ark e tin g , will e x 
ch an g e  his job  to w e a r  two h a ts  in 
so u th w este rn  P en n sy lv an ia . H e 'll be

Romanelli 
named V.P.

R ic h a rd  R o m an e lli h a s  b een  n a m e d  
d iv ision  v ice  p re s id e n t  for S even-U p of 
D e tro it, In c ., a s u b s id ia ry  of B rooks 
B ev e rag e  M an ag e m e n t, Inc. in H olland , 
M ichigan. H e’ll o v e rsee  sa le s , p ro fits  a n d  
in v es tm e n t r e tu rn s  fo r  th e  so ft d rin k  
d is t r ib u t io n  c e n te r  o f  S ev en -U p  of 
D e tro it, Inc.

R o m an elli b eg an  h is c a re e r  in the  soft 
d rin k  in d u s try  a s  a  ro u te  sa le sm a n , 
w ork ing  h is w ay  u p  to a n  e v e n tu a l p ro 
m otion  a s  g e n e ra l s a le s  m a n a g e r  for 
G en era l C in em a B ev e rag e s , Inc. He 
se rv e d  in th a t  positio n  f ro m  A pril 1973 to 
M ay 1976

His n ex t s te p  w a s  to v ice  p re s id e n t and  
g e n e ra l m a n a g e r  fo r G e n e ra l C inem a in 
Y oungstow n, Ohio H e w o rk ed  th e re  
th ro u g h  N o v em b er 1981, w hen he a c 
c ep ted  a position  a s  v ice  p re s id e n t and  
g e n e ra l  m a n a g e r  fo r G e n e ra l C inem a in 
W ashington , D.C He h e ld  th a t position 
th ro u g h  F e b ru a ry  1987.

R o m a n e lli’s  m ost re c e n t  position  w as 
v ice  p res id e n t and  g e n e ra l m a n a g e r  of 
Jo h n sto n  Coca-Cola in C inc inna tti, Ohio. 
H e m a n a g e d  m a n u f a c tu r in g  a n d  
d istr ib u tio n  o p e ra tio n s  in so u th w e ste rn  
Ohio a n d  n o r th e rn  K en tucky .

w ork ing  a s  ex e cu tiv e  v ice -p re s id en t of 
th e  G re a te r  U nion Tow n A rea  C h am b er 
of C o m m erce  to re o rg a n iz e  the  county- 
w ide c h a m b e r  an d  w ill a lso  w ork  a s  e x 
e c u tiv e  v ice -p re s id en t of th e  G re a te r  
U nion Tow n In d u s tr ia l  F u n d  m an a g in g  
the  d eve lopm ent of four in d u str ia l p a rk s .

AFD expands staff
H e a th e r  H e in rich s  rec e n tly  jo in e d  the  

A F D  s ta f f  a s  a  r e c e p t io n i s t .  S h e  
g ra d u a te d  fro m  M ich igan  S ta te  U n iv e r
s ity  w ith  a B.A. in th e a te r  a r ts .  M ost 
recen tly , H einrichs w orked  for H am ilton, 
M iller, H udson & F a y n e  T ra v e l  A gency. 
She w as m a r r ie d  in August 1989 and  lives 
in W est B loom field.

B ro k e rs ’ A ssoc ia tion , M ich igan  Food 
D e a le r s ,  a n d  th e  n a t io n a l  F o o d  
M a rk e tin g  In stitu te .

AFD board member 
appointed CEO

A FD  b o ard  m em b e r  G e ra ld  C. In m an  
h a s  b een  a p p o in ted  ch ie f  e x ecu tiv e  of
f ic e r  of P a u l In m a n  A sso c ia tes, Inc., a 
b ro k e ra g e  co m p an y . In m a n  is c u rre n tly  
c h a irm a n  of th e  co m p a n y ’s e x ecu tiv e  
co m m ittee  an d  v ice  c h a irm a n  of its 
b o a rd  of d ire c to rs .

AFD staff 
member makes
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NEW PRODUCTS
Miller introduces 

non-alcoholic beer
T h e  M ille r B rew ing  C o m pany  h a s  in 

tro d u c e d  M iller S h a rp , a  non-alcoholic 
b r e w ,  to  m a r k e t s  n a t io n w id e  in 
m id -D ecem b er.

D a v id  K r i s h o c k ,  n e w  p r o d u c ts  
c a te g o ry  d ire c to r  fo r M iller, s a id  th a t the 
c o m p an y  h a s  d eve loped  a b rew in g  p ro 
cess , co ined  E ver-C ool, w h ich  allow s the 
b e v e ra g e  to re ta in  th e  t a s te  of b ee r.

"T o  p ro d u ce  a  non-alcoholic p ro d u ct, 
m o st b re w e rs  u se  a  n o rm a l b rew in g  c y 
c le  a n d  th en  rem o v e  th e  alcoho l, a long  
w ith  th e  r e a l  b e e r  t a s te ,”  K rishock  s a id . 
“ T h e  E ver-C oo l p ro ce ss  e n a b le s  u s  to 
b rew  a t  low er t e m p e ra tu re s ,  w h ich  
m in im izes  a lcohol p roduction , but a llow s 
for th e  full d ev e lo p m en t of b e e r  flavor 
a n d  ta s te .”

K irshock sa id  the  com pany  h a s  applied  
fo r a  U .S. p a te n t  c o v e rin g  bo th  th e  b rew  
a n d  th e  p ro ce ss  by w h ich  i t ’s  m ad e .

M ille r S h a rp  h a s  74 c a lo r ie s  p e r  
12-ounce se rv in g  a n d  is a v a ila b le  in 
12-ounce n o n -re tu rn ab le  b ottles, 12-ounce 
c a n s  a n d  k eg s . F e d e ra l  reg u la tio n s  
s tip u la te  th a t  non-alcoholic b e e rs  con tain  
less  th an  .5% of alcoho l by  volum e.

M ille r is  a  w holly-ow ned su b s id ia ry  of 
P h ilip  M o rris  C o m p an ies , Inc.

Hillshire Farm s & 
Kahn’s offer healthy 

alternative
H illsh ire  F a rm  & K ah n ’s , a  d iv ision  of 

S a ra  Lee C orporation , recen tly  in troduc
e d  se v e ra l  new  p ro d u cts  i t  c la im s  a re  
lo w er in f a t ,  c a lo r ie s  a n d  sod ium .

T h e  p r o d u c t s  in c lu d e  tw o  new  
sa u sa g e s , L ite  S m oked S a u sa g e  an d  L ite  
P o lsk a  K ie lb asa , w hich  a r e  25 p e rcen t 
le a n e r  an d  22 p e rc e n t low er in ca lo rie s  
than  trad itio n a l sau sag e , a ccord ing  to the 
c o m p an y . B oth  a r e  m a d e  from  pork , 
tu rk e y  a n d  beef.

O ther p roducts include Deli S elect thin- 
s liced  lunch  m e a ts  (u p  to  98 p e rc e n t fat- 
f re e ) ;  low s a l t  C oun try  S m oked  B acon 
(co n ta in s  35 p e rc e n t  less  so d iu m  an d  no 
s u g a r  a d d e d );  D e li-F re sh  L ite  Lunch 
m ea ts  (85-96 p e rcen t fa t-free  p roducts in
c lud ing  bologna a n d  s a la m i)  ; a n d  L ean  
a n d  F a m ily  C lassic  H am s (96 p e rcen t 
fa t- fre e ).

H illsh ire  F a rm  & K ah n ’s  is the  la rg e s t 
m e a t d iv ision  of S a ra  L ee  C orporation , 
w ith  m a n u fa c tu r in g  fac ilit ie s  lo ca ted  in 
W isconsin, Ohio a n d  K entucky.

Dips find their niche
G oing from  b a n k  em ployee  to  “ Dip 

L a d y ”  is not th e  u su a l ro u te  to su ccess  
for a  sm a ll-b u sin ess  w om an . Y et th a t ’s 
ex actly  the  p a th  Shirley  K au tm an -Jo n es  
took in e s ta b lish in g  h e r  b u sin ess , C oun
t ry  H om e C rea tio n s .

K au tm an -Jo n es  left h e r  bank  jo b  to 
c o n v e r t  a n  o ld  d e n t i s t ’s  o ffic e  in 
G oodrich, M ich igan  in to  a  s to re fro n t for 
h e r  new  d ip  a n d  p o tp o u rri business.

Known a s  th e  “ D ip L a d y ”  in h e r  a re a , 
K au tm an -Jo n es  tra v e le d  to a r t s  and  
c ra f ts  show s to o ffe r  f re e  sa m p le s  
b ecau se  b u sin ess  w as slow  a t  f irs t.

H ow ever, w ith in  th re e  y e a rs ,  h e r  
b u sin ess  b eg an  to  grow . M ail o rd ers  
m ushroom ed , a n d  w holesale  a cco u n ts  to 
g ift an d  g o u rm e t s to re s  g rew  so  m uch 
th a t  K au tm an -Jo n es  h ad  to  c lose  h e r 
s to re  a t  r e g u la r  in te rv a ls  to  rep len ish  
s tock .

H e r c u lin a ry  w a re s  r a n g e  from  Coun
t ry  D illy D ip M ix to  C oun try  M ulling 
B rew  M ix. C ountry  H om e C reations pro-

o d u c ts  s ta r t  a t  $2, w ith  g ift b a sk e ts  s t a r 
tin g  a t  $8. F o r  m o re  in fo rm a tio n , call 
(313) 636-7348 o r (313) 636-7345.

Cassette duplication 
service available

A m erican  Sound & Video C orporation , 
fo rm ed  m o re  th an  tw o d e c ad e s  ago , 
c re a ted  m usic  h istory  w ith its  duplication 
of th e  f irs t  m u sic  c a s s e t te  ta p e  in the  
U nited  S ta te s . S ince  th a t  tim e  it has 
g ro w n  in to  th e  la rg e s t  an d  o ld est m usic  
au d io  c a s s e t te  d u p lic a to r  in th e  co u n try .

T h e  c o m p a n y ’s pow erfu l p roduction  
c ap ab ilitie s  e n ab les  q u a lity  rep roduction  
from  a  m a s te r  copy  of m o re  th an  100,000 
au d io  c a s s e tte s  a n d  25,000 v ideo  c a s s e t
te s  p e r  d ay . D up lica tio n  se rv ic es  for 
ed u ca tio n a l, m o tiv a tio n a l an d  se m in a r  
c a s s e t te s  a r e  av a ila b le .

F o r m o re  in fo rm a tio n , c o n ta c t the  
c o m p a n y ’s  M ich igan  o ffice  in W a rre n  a t  
(313) 536-9100.

Lite products introduced 
by Eckrich

S w if t-E c h r ic h ,  In c .,  is  c u r r e n t ly  
m ark e tin g  a  line of L ite  p roducts th at will 
in te r e s t  h ea lth -co n sc io u s  c o n su m e rs . 
T h e ir  new line  of p ro cessed  m ea ts , w hich 
th e  c o m p an y  e x p a n d ed  into a ll m a rk e ts  
las t N ovem ber, is betw een 96 p e rcen t and  
98 p e rc e n t fa t-free .

L ite  p ro d u c ts , acco rd in g  to  Swift- 
E c k r ic h , a r e  sp ec ia lly  fo rm u la te d  w ith 
only se le c t c u ts  of p o rk , b ee f a n d  tu rk e y  
to  p ro d u ce  m e a ts  w ith 25 p e rcen t less fat.

T h e  p ro d u cts  a r e  c o m p a ra b le  to th e  s ize  
a n d  p r ic e  of r e g u la r  E c k r ic h  p ro d u cts . 
T h e  new L ite  line  is a lso  99 p e rc e n t 
ch o les te ro l-free

S w ift-E ck rich  sold n ine  of th e  13 p ro 
duc ts in special test m ark e ts  d u ring  April 
1989. B ecau se  of th e  s u c c e ss  of th e  p ro 
d u c ts , S w ift-E ck rich  a d d e d  fo u r m o re  
p ro d u cts  to th e  line  in N o v em b er, an d  
then  e x p a n d ed  in to  all m a rk e ts .

Coupon promo 
set for March

D iet RC Cola h a s  p a c k ed  10 m illion  
coupons in to  S to u ffe r’s  L ean  C uisine p ro 
d u c ts  in a  tie-in  p ro m o tio n  th a t  ru n s  
th ro u g h  M arch . T h e  50-cent coupon is 
a im e d  a t  the  u p sca le  diet-consious frozen 
e n tr e e  b u y e r. D ie t RC Cola is ex p ec tin g  
to m ove  a  m illion  u n its  of i ts  so ft d rin k  
a s  a  r e s u lt  of th e  prom otion .

L ean  C u isine  p ro d u cts  a r e  top  se lle rs  
in the  low -ca lone  frozen d in n er ca teg o ry , 
p u rch a se d  b y  c o n su m e rs  in th e  25 to  54 
y ea r-o ld  a g e  r a n g e  w ith  a n  a n n u a l 
househo ld  incom e a b o v e  $40,000. M ore 
th an  h a lf  of th e  b u y e rs  a r e  w om en.

Breeding for leaner beef
A m e r ic a n  M e a ts  M a rk e t in g  & 

S e m in a rs  p lan s  to  s e t  u p  se m in a rs  to 
e d u c a te  r e ta i le r s  a b o u t b e e f  b red  w ith 
B elg ium  B lue c a tt le .  A ccord ing  to  J a c k  
S e m an , A m e ric a n  M eat, c ro ssb re ed in g  
w ith  the  B elg ium  B lue re su lts  in m e a t 
w ith  th re e  to  four p e rc e n t  fa t an d  little  
m arb lin g . “ It is te n d e r  w ith  a  good

fla v o r ,”  s a id  S em an . “ P eo p le  w an t 
le a n e r  m e a t  w ith  low er ch o le s te ro l.” 

S e m a n  h a s  b e e n  r e s e a r c h in g  th e  
po ssib ility  o f u s in g  th e  B elg ium  B lue for 
b reed ing  on a  la rg e  sc a le  in M ichigan. “ It 
w ould b e  a  sh o t in the  a rm  fo r th e  in
d u s try  an d  b e  good for the  co n su m er,” he 
sa id .

M erger
continued from page 1

T h e  P a c k a g e  L iq u o r D e a le rs  A ssocia
tion r e p re s e n ts  m o re  th a n  700 m em b e rs  
s ta te w id e ,  c o n s is t in g  of fu ll-se rv ic e  
r e ta i le r s  w ho a ls o  hold SDD (S pecially  
D e s ig n a te d  D is tr ib u to r)  liquor licenses 
fo r  o ff-p rem ise  c o n su m p tio n  of alcohol. 
T h e  a sso c ia tio n  w as fo rm ed  in 1965. 
W hen th e  a c q u is itio n  is co m p le te , PLDA 
E x e c u tiv e  D ire c to r  Jo h n  D a g e n a is  will 
s e rv e  a s  a  c o n su lta n t to  th e  A ssociated  
Food D e a le rs  on issu es  im p a c tin g  the  
re ta il  liq u o r in d u stry .

“ P a c k a g e  L iq u o r D e a le rs  A ssociation  
sa w  a  v ita l n eed  to m e rg e  w ith  a  g ro u p  
not only s tro n g  in th e  g e n e ra l food in 
d u s try  — b u t a lso  s tro n g ly  co n cern ed  
w ith  th e  m a n y  licen sees  se llin g  b ee r, 
w ine an d  liquor for takeou t, a s  well a s  lot
te ry  a g e n ts .  T h a t ’s  w hy th is  m e rg e r  w ill 
give s tre n g th  to th e  pack ag e  liquor sto res 
a n d  g iv e  us one  so lid  vo ice in L a n s in g ,” 
sa id  D ag en ais .

“ I ’v e  a lw a y s  sa id  th e  b ig g er the  club, 
the  b ig g er th e  b a n g ,”  c o n c u rre d  Tom  
Croff, p re s id e n t of the  PLD A . “ I think 
th is  m e rg e r  w ith  A FD , on a n  overa ll 
b a s is , w ill m ak e  o u r in d u stry  m uch  
s tro n g e r .”

New Pepsi facility under construction

C on stru c tio n  fo r a  new  Pepsi-C ola 
Com pany b o ttling  facility  in D etro it, f irst 
announced  la s t A ugust, is in the  p lanning 
s ta g e s . T he p la n t  w ill be  the  la rg e s t  p ro 
duction  facility  in  P e p s i’s  C en tra l region, 
acco rd in g  to  th e  com p an y .

Pepsi-C ola C en tra l a n n o u n ced  p lan s  
la s t  su m m e r  to  in v est $33 m illion  in the  
fac ility ’s  co n stru c tio n . T he  com pany  
signed  a  le t te r  of a g re e m e n t to p u rch a se

a n  u nd ev elo p ed  38-acre p a rc e l o f lan d  in 
F o r e s t  P a r k ,  tw o  m ile s  n o r th  of 
dow ntow n D e tro it. T h e  316,000 sq u a re -  
foot p lan t, p lanned  to open th is  fall, is ex 
p ec ted  to  d raw  m o re  th an  300 em ployees 
from  the  P ep si fac ility  on E x e te r  A venue 
in D e tro it  a n d  fac ilitie s  in  D e a rb o rn  an d  
W arren .

T he  p la n t  w ill u se  th re e  p roduction

lines  w ith  a  1,600-can a n d  400-bottle p e r 
m in u te  c a p ac ity  to  p ro d u ce  a  full lin e  of 
P ep s i p ro d u cts , including  P e p s i, S lice 
a n d  M ountain  Dew.

Pepsi-C ola  C en tra l, w h ich  co v ers  11 
m id w es te rn  s ta te s ,  h a s  its  h e a d q u ar te rs  
in I ta s c a , Illinois, it is  one of four 
g eo g rap h ic  div isions of th e  Pepsi-C ola 
C om pany
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N E W S  A N D  V IE W S
Produce misting 
system  linked to 
disease

In  a  re c e n t  le t te r  to  its  m em b e rs , the  
F ood M a rk e tin g  In s titu te  (F M I) ou tlin 
ed in fo rm a tio n  a n d  gu id elin es  fro m  the  
F ood an d  D ru g  A d m in is tra tio n  on  a 
m is tin g  sy s te m  im p lica ted  in a n  out
b reak  of L e g io n n aires ’ d ise a se  in Loui
s ian a  la s t fall.

FM I offers the  following inform ation  to 
re ta ile rs :

— The L eg ionnaire ’s d isease  o u tb reak  
in L ouisiana is s till v iew ed a s  a n  iso la ted  
case . No s im ila r  c a se s  involving m isting  
sy stem s h av e  been  re p o r ted  an y w h ere  
e lse  in the  U nited  S ta tes .

— T he  o u tb re a k  w as co n n ected  to a 
v ery  sp ecific  ty p e  of p ro d u ce  m is te r  — 
an  a u to m a tic ,  c o n tin u o u s  r e s e rv o ir  
m odel e q u ip p ed  w ith  a n  u ltra so n ic  
nebu lizer th a t  g e n e ra te s  a fine aeroso l 
m ist.

— T h e  L e g io n n a i r e s ’ b a c te r ia  
(L egionella p n eum ophila) is not food- 
borne an d  canno t be tra n s m itte d  by 
ea tin g  produce. L eg io n n aires ’ d isease  is 
a  re sp ira to ry  illness cau sed  by inhaling  
sm a ll w a te r  d ro p le ts  co n ta in in g  the 
b ac te ria

— T he  b a c te r ia  cannot be tra n sm itte d  
from  perso n  to person

— B e fo re  r e a c t iv a t in g  m is t in g  
system s, notify local h ea lth  officials th at 
you a re  doing so in acco rd an ce  with FDA 
guidelines

— Inform  co n su m ers  th rough  signs, 
pam phlets, etc., that the m isting  system s 
a re  o p e ra tin g  in co m p lian ce  w ith s ta te  
and fed era l guidelines.

F o r  m o re  in fo rm atio n , ca ll F M I during  
b u sin ess  h o u rs  a t  (202) 452-8444 o r its  
c ris is  hotline a f te r  hours a t  (301) 650-7852. 
F o r  tech n ic a l g u id an c e , co n ta c t F M I 
V ice  P r e s i d e n t  of S c ie n t i f i c  a n d  
T ech n ica l S e rv ices  Jo h n  F a rq u h a r .

New lottery rules 
proposed

C hain  s to re  co m p an ies  m ay  be con
s id e re d  s e p a ra te ly  fro m  o th e r  c o n tra c 
to rs  for online lo tte ry  te rm in a ls  in each  
ou tle t u n d e r new ru le s  p ro p o sed  by the 
M ich igan  B u reau  of S ta te  L o tte ry .

C u rren tly  c h a in s  an d  sm a ll b usinesses 
com pete  d irec tly  for lo tte ry  te rm in a l con
t ra c ts  w ith  the  s ta te .  A sm a ll busin ess  
econom ic im p act s ta te m e n t developed by 
th e  D e p a r tm e n t of M an ag e m e n t an d  
B udget s ta ted  th a t  the p roposed ru les  will 
d e c re a s e  th e  co m p etitio n  by a llow ing 
ch a in  s to re s  to c o n tra c t  fo r  te rm in a ls  
se p ara te ly , w ithout red u cin g  the  n u m b er 
o f  t e r m in a l s  a l l o c a te d  to  o th e r  
b usinesses.

T he p roposed  ru le s  s tip u la te  th a t  t e r 
m inals would be p laced  in e v e ry  s to re  on
ly if the  c h a in  m ee ts  c e rta in  e leg ib ility  
c rite ria . F o r exam ple, a ch a in  m u st have
25 o r  m o re  M ich igan  o u tle ts  doing 
b u sin ess  in th e  s ta te  fo r  a t  lea st th ree  
y e a rs  and  m as t a lso  be w illing to prom ote  
lo tte ry  p ro d u cts  w hile  m a in ta in in g  a 
sp ecified  level of lo tte ry  sa le s .

A public h ea rin g  on the p roposed  ru les, 
w hich would tak e  e ffect 15 d ay s a f te r  b e
ing filed w ith the  S e c re ta ry  of S ta te , will 
be conducted  by the  B ureau  of S ta te  L o t
te ry  to o b tain  public com m ent.

T he h e a rin g  w ill be held  on T h u rsd ay ,

A pril 5 a t  the  b u re a u ’s o ffices lo ca te d  a t  
101 E . H illsdale  S tre e t in L ansing . Copies 
of the  p roposed  ru le s  m ay  b e  o b tain ed  by 
w ritin g  to th e  c o m m iss io n e r  of the  
B u reau  of S ta te  L o tte ry  a t  th a t  a d d re s s .

Lottery gam e  
introduced

T he B u reau  of S ta te  L o tte ry  is a n n o u n 
cing  a  new  L o tte ry  g a m e , K en o ! I t o ffers 
a top ca sh  p rize  of $250,000. S a les for 
K eno! w ill beg in  A pril 7 an d  the  f irs t  
d raw in g  w ill b e  h e ld  A pril 9

T he  K eno! g a m e  is am o n g  the  la rg e s t  
on-line c a sh  p a y o u ts  of th e  32 s ta te s  an d  
the  D is tr ic t of C o lum bia now o p e ra tin g  
lo tte rie s.

To p lay  K eno!, p la y e rs  w ill se le c t 10 
n u m b ers  fro m  a  fie ld  of 80. T he L o tte ry  
w ill ran d o m ly  d ra w  22 n u m b e rs  from  
w hich  p la y e rs  w ill need  to m a tc h  10, 9,
8, 7, 6, o r  ze ro  n u m b ers  to w in. Keno! 
d raw in g s  a re  h e ld  fo u r t im e s  e a ch  w eek 
w ith d raw in g  re su lts  a n n o u n ced  each  
M onday, T uesday, T hu rsd ay , and  F r id a y  
a t 7:29 p  m . A tick e t w ill cost $1 p e r  
w ag er and include an  “ ea sy  p ick” option 
M ulti-draw  w a g e rs  up  to  20 co n secu tiv e  
d raw s  (o v e r  five  w e e k s ' w ill a lso  be 
a v a ila b le

P la y e rs  w ho w an t a la rg e  ca sh  prize  
w ith  a  b e tte r  c h a n ce  of w inning  th an  
the  L otto  J a ck p o t w ill find th is  a n  a t t r a c 
tiv e  option.

R e ta ile rs  w ill e a rn  a six  p e rcen t co m 
m ission  on all tic k e ts  sold T he L o tte ry  
will p ro v id e  poin t-of-sale m a te r ia ls  as 
well as  rad io  and  telev ision  ad v e rtis in g  
to in fo rm  th e  public  of th is  g am e .

O v era ll o dds of w in n in g  a  K eno! p r iz e  
a r e  1:18.36.

WIC vendor 
letter clarified

A F D , by  w o rk in g  w ith  th e  D e p a r tm e n t 
of P u b lic  H e a lth  a n d  sp e c if ic a lly  w ith  
WIC, h a s  e n c o u ra g e d  th em  to c la r ify  a 
l e t te r  re c e n tly  s e n t  to W IC v e n d o rs  co n 
cern in g  p e e r  g roup  a v e ra g e  p rices  for a p 
p ro v ed  food ite m s.

To r e i te r a te ,  r e ta i le r s  m u st r e p o r t  a c 
tu a l sh e lf  p r ic e s  on th e  p r ic e  lis t  po rtion  
of th e  W IC V endor A pp lica tion . T he 
p r ic e s  lis ted  on  th e  a p p lic a tio n  w ill be 
c o m p a re d  to  th e  p e e r  g ro u p  a v e ra g e  
p r ic e s  V en d o rs  w ith  low er p r ic e s  will 
h a v e  a  c o m p e titiv e  a d v a n ta g e  in the  
se le c tio n  p ro cess .

F u tu re  p e e r  g ro u p s a v e ra g e  p ric e s  will 
be  b a sed  upon q u a r te r ly  su b m issio n  of 
s u b s e q u e n t  V e n d o r  P r ic e  R e p o r ts  
(V P R ). T he n ex t V P R  w ill be  due A pril
5, 1990 V P R  a v e ra g e s  w ill be  d e te rm in 
ed  by p e e r  g ro u p  an d  u sed  to m o n ito r  
v en d o r p r ic e s  on a n  ongoing  b as is  
D o c u m e n ta t io n  t h a t  a  v e n d o r  h a s  
d e lib e ra te ly  m is re p re s e n te d  p r ic e s  on 
th e  WIC ap p lic a tio n  in o rd e r  to  g am  a 
co m p e titiv e  a d v a n ta g e  in th e  se lec tio n  
p ro ce ss  o r  on su b seq u e n t V endor P r ic e  
R e p o r ts  m ay  re su lt  in te rm in a tio n  from  
th e  p ro g ra m .

A FD  re p re s e n ta tiv e s  w ork ing  on the  
WIC A dvisory  C o m m ittee  a r e  Jo sep h  
S a ra fa ,  F ra n k  A rcori, S am  D allo. an d  
C arl Loewe

FOOD B R O K ER AG E, INC.

FESTIVAL OF 
FROZEN FOODS
McKenzie's

"O ur Individuals. 
We feel this 
Is the greatest 
resource 
of any

FOOD B R 0 H E R R G E , IN C . corporation."
21850 Greenfield Road, Oak Park, Michigan 48126 • (313) 968 - 0300

GRAND RAPIDS, MICH 
(616) 538  - 404 0

TOLEDO, OHIO 
( 4 1 9 ) 891 - 1034
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NEWS AND VIEWS
Minimum wage to 
increase in April

L e g isla tio n  to  g ra d u a lly  in c re a se  the  
m in im u m  w age  d u rin g  the  n ex t y e a r  and  
a  h a lf  w ill ta k e  e ffec t A pril 1. T he leg is la 
tion  w as p a sse d  o v e rw h e lm in g ly  by Con
g re s s  a n d  s ig n e d  in to  law  by  P re s id e n t 
B ush  e a r ly  la s t  N o v em b er.

T h e  new  law , w h ich  a m e n d s  th e  1938 
F a i r  L a b o r  S ta n d a rd s  A ct (F L S A ), in 
c re a s e s  th e  fed e ra l m in im u m  w ag e  from  
$3.35 p e r  h o u r to  $4.25 in two 45-cent 
ju m p s  o v e r  th e  n ex t 17 m o n th s . The 
m in im u m  w a g e  w ill ju m p  to  $3.80 on 
A pril 1 th is  y e a r  an d  to $4.25 on A pril 1, 
1991.

U n d e r  th e  new  law , g ro ce rs , conve
n ie n c e  s to r e  o p e r a t o r s  a n d  o th e r  
em p lo y e rs  c a n  p ay  a $3.35 p e r  hour t ra in 
ing w age  fo r a 90-day period  to em ployees 
not m o re  th an  19 y e a rs  old. A m an d a te d  
in c re a se  in  th a t  tra in in g  w a g e  w ill lift it 
to  $3.61 p e r  h o u r on A pril 1, 1991.

C e r ta in  r e s t r ic tio n s  h a v e  a lso  been 
e s ta b lish e d  on  th e  u se  o f tra in in g  w ag es  
fo r new ly-hired  em ployees. F o r exam ple, 
e m p lo y e rs  c an n o t p ay  th e  tra in in g  r a te  
to  m o re  th a n  25 p e rc e n t  of th e ir  w ork  
fo rce. E m p lo y e rs  a r e  a lso  b a rre d  from  
te rm in a tin g , lay in g  off o r red u c in g  the 
h o u rs  of r e g u la r  em p lo y ees  to h ire  
w o rk e r s  a t  a  t r a in in g  r a t e .  If an  
e m p lo y e r m ee ts  a n n u a l D e p a r tm e n t of 
L a b o r c e rtif ica tio n  an d  tra in in g  c ri te r ia  
for p rovid ing  on-the-job t ra in in g  posts, an 
em p lo y e e ’s tra in in g  w ag e  m ay  be e x 
ten d ed  a n  ad d itio n a l 90 d ay s .

M ichigan is considering  s im ila r  leg isla
tion  th a t  w ould in c re a se  the  s ta te ’s 
m in im u m  w a g e  to $5 a n  h o u r by  A pril 1, 
1993. If en ac ted , H ouse B ill 4294 w ould in 
c re a s e  M ich ig an ’s  m in im u m  w ag e  to 
$3 80 on A pril 1 th is  y e a r ,  $4.25 on April 
1, 1991, $4.65 on A pril 1, 1992 an d  $5 on 
A pril 1, 1993.

NACS/AFD 
supported 
congressional
legislation

A FD  su p p o rts  the  N ational A ssociation 
of C onven ience S to re s ’ positions on the  
fo llo w in g  l e g i s la t io n  p e n d in g  in 
C o n g re ss :

O ccu p atio n a l Tax  on Alcohol — Two 
bills in ten d ed  to  p ro v id e  re lie f  from  the  
$250 a n n u a l tax  on alcohol re ta ile rs  a re  
H .R . 2285 a n d  H. R . 3556. H .R . 2285 w ould 
im pose a th ree -y ea r s ta tu te  of lim itations 
fo r  c o lle c tin g  th e  o c c u p a tio n a l  ta x  
re tro a c tiv e  to  1985. H .R . 3556 w ould 
red u c e  th e  tax  on re ta ile rs  to $165 w ith 
a  s ta tu te  of lim ita tions re tro ac tiv e  to 1987 
fo r co llec tin g  b ack  ta x e s , in te re s t  an d  
pen a ltie s .

T he NACS fav o rs  r e s tru c tu rin g  the  oc
cu p a tio n a l ta x  on a lcoho l to c re a te  m o re  
e q u itab le  ta x  ra te s  for re ta ile rs .

Solid W aste D isposal — Bills h ave  been 
in tro d u ced  in  both  the  S en a te  an d  the 
House. S 201 w ould re q u ire  a ll c o n su m er 
p ro d u cts  to be c a teg o rized  a cco rd in g  to 
recy c lab ility  or d e g rad ab ility  a n d  would 
b an  n o n -d eg rad ab le  food a n d  b ev e rag e  
co n ta in e rs  of p ro d u cts  in ten d ed  for im 
m ed ia te  consum ption .

NACS su p p o rts  a  c o m p reh en siv e  a p 
p ro ac h  to  the  so lid  w a s te  issu e  and  
recyc ling .

E x c ise  T a x e s  on A lcohol, G as and  
T o b acco  — NACS o pposes  in c re a se s  in 
r e g re s s iv e  fed e ra l e x c ise  tax e s  a s  a w ay  
to red u c e  th e  fed e ra l budget defic it. 
T h ese  tax e s  a r e  re g re s s iv e  b ecau se  they  
p lace  an  u n fa ir  b u rd en  on low -incom e 
w o rk e rs  who can  leas t a ffo rd  them . H .R.
41 w as in troduced  to p roh ib it gaso line  ex 
c ise  ta x e s  from  b e ing  used  fo r an y  p u r
p o se  o th e r  th a n  t r a n s p o r ta t io n  in 
f ra s tru c tu re  im p ro v e m e n ts .

M an d ated  H ealth  B enefits  — L eg is la 
tion th a t w ould req u ire  e m p lo y e rs  to p ro 
v ide  a  m in im u m  p a c k ag e  of b asic  h ea lth  
c a s e  b en e fits  w as in tro d u ced  in the  
S e n a te  in the  fo rm  of S 768. No ac tio n  on 
th is  issu e  h as  been  tak e n  in the  H ouse 
NACS o p p o s e s  f e d e r a l l y - m a n d a te d  
em ployee  h e a lth  benefits .

Degradable 
products 
challenged

E ffo r ts  to  p ro m o te  d e g ra d a b le  p la s tic  
p ro d u cts  could c a u se  m o re  e n v iro n m en 
ta l  p ro b le m s th a n  th ey  a r e  m e a n t to 
solve. E n v iro n m e n ta lis ts , r e s e a rc h e r s  
an d  so m e  m a jo r  p la s tic  p ro d u ce rs  sa y  
the  in g re d ien ts  ad d ed  to m ak e  a p las tic  
p ro d u ct b rea k  dow n can  m ak e  it less fit 
for recyc ling  p ro g ra m s (b ecau se  it c a n ’t 
be used  a g a in )  an d  could  re le a se  toxic 
ch em ica ls  M any d e g ra d a b le  p ro d u cts  
h av e  little  v a lu e  b ecau se  d is in te g ra tio n  
tak es  p lace  slow ly in the  oxygen-sta rved , 
d ry  e n v iro n m en t of m o d ern  landfills . 
Also, su ch  p ro d u cts  m ay  d iv e r t  people 
from  p a rt ic ip a tin g  in fledg ling  p lastic - 
recy c lin g  e ffo r ts  an d  m ay  d isc o u ra g e  
rec y c lin g  techno log ies

T he F e d e ra l T ra d e  C om m ission (FTC ) 
a n d  se v e ra l s ta te  a tto rn e y s  g e n e ra l a re  
in v es tig a tin g  c la im s  by so m e  p las tic  
m an u fa c tu re rs  th a t th e ir  p ro d u cts  a re  
d e g ra d a b le  an d  th e re fo re  b e tte r  for the 
env ironm ent. A dvertisem en ts  say in g  the 
p ro d u cts  a r e  d e g ra d a b le , a s  w ell a s  
re s e a rc h  d a ta  su p p o rtin g  the  c la im , a re  
being  rev iew ed . M in n eso ta  A tto rn ey  
G en era l H u b ert H um phrey  III  is leading  
a  s e v en -s ta te  ta sk  fo rce  in v es tig a tin g  
m a rk e te r s  w ho c la im  th e ir  p ro d u cts  a re  
en v iro n m en ta lly  f rien d ly . H u m p h rey  
sa id  s ta n d a rd s  a r e  n eed ed  a n d  defin ing  
su ch  te rm s  a s  rec y c lab le  a n d  b io d eg rad 
ab le  m ig h t be  a n  im p o rta n t f irs t  s tep .

Health claims issue 
in the news

A rec e n t a r t ic le  in the  D e tro it  F re e  
P re ss ,  rep r in te d  h e re , d iscussed  tougher 
ru le s  for co m p an ies  who m ak e  h ea lth  
c la im s  on th e ir  food p ro d u cts .

WASHINGTON — T he g o v e rn m en t 
F r id a y , F e b ru a ry  9, an n o u n ced  p lan s  to 
toughen ru le s  on th e  h e a lth  c la im s  th a t  
food m a rk e te rs  c a n  m ak e  a b o u t th e ir  
p roducts.

T h e  new p roposa l would allow  com 
pan ies to m ak e  health  c la im s  only if they  
fa ll w ith in  a  n a rro w  ra n g e  of m essag es  
on re la tio n sh p s  betw een d ie t an d  h ea lth  
benefits . R ecen t n u tritio n a l s tu d ie s  by 
the  U.S. su rg eo n  g e n e ra l an d  the  N a
tional A cadem y of S c iences w ould be u s 
ed  a s  the  y a rd s tick .

The FDA p lans to consider c la im s con
cern in g  s ix  a re a s :  fa t an d  h e a r t  d isease , 
s a lt  and  h igh blood p ressu re , fa ts  and  
can cer, fiber and  c an cer and  calcium  and 
osteoporosis o r “ b r it tle  bone”  d isease .

N early  40 p e rcen t of new  food p roducts 
in tro d u ced  in the  f irs t  h a lf  of 1989 bore  
h ea lth  c la im s  an d  one th ird  of the  $3.6 
billion spen t on food a d v e rtis in g  c u r r e n t
ly fe a tu re  h e a lth -re la te d  m essa g e s , the  
food in d u stry  e s tim a te s .

Liquor liability 
update

W ith th e  e n a c tm e n t of P u b lic  A ct 214 
of 1989, e ffec tiv e  J a n u a r y  1, 1990, p u r 
c h asin g  g ro u p s o p e ra t in g  u n d e r th e  
federa l risk  re ten tion  a c t in M ichigan a re  
lim ited  to using  a u th o r ize d  in su re rs , 
e lig ib le  u n a u th o rize d  in su re rs  (a p p ro v 
ed su rp lu s  lines  in su re rs ) ,  o r r isk  r e te n 
tio n  g ro u p s  in  p r o v id in g  l ia b i l i ty  
c o v e ra g e  to th e ir  m em b e rs . T he m a jo r  
im p a c t of th is  leg is la tio n  for th e  L iquor 
C o n tro l C o m m iss io n  h a s  b een  th a t  
m ark e tin g  of liquor liab ility  in su ran ce  by 
the  A ssu ra n ce  P u rc h a s e s  C oopera tive  
p u rch a s in g  g ro u p  h a s  b een  h a lte d  until 
e ith e r  its  in su re r ,  B el-A ire  In su ra n c e  
C om pany , is a p p ro v e d  a s  a n  e lig ib le  
u n au th o rized  in su re r  o r  u n til  th e  p u r 
c h a sin g  g ro u p  fin d s  a  new in su re r  w hich  
is so  qua lified .

T he D e p a r tm e n t of L icen sin g  an d  
R egu la tion  a s  of F e b r u a r y  1 h a s  re c o m 
m en d ed  to th e  L iquor Contro l C om m is
s ion th a t  new  proofs of in su ra n c e  show 
ing Bel-A ire a s  the  lia b ility  in su ra n c e  
c a r r ie r  not b e  accep ted .

N orth  P o in te  In su ra n c e  is the  b est 
a lte rn a tiv e . A vailab le  th ro u g h  AFD, 
N orth  P o in te  In su ra n c e  is the  la rg e s t 
u n d e rw rite r  of liquor liability  in the  s ta te . 
F o r  in fo rm a tio n , call (313) 557-9600 or 
1-800-66-66-AFD.

Nutrituion Quiz
As c o n su m e r  in te re s t  in n u tritio n  

g row s, m o re  m a n u fa c tu re rs  a r e  a d v e r-  
s itin g  the n u tritio n a l v a lu e  of th e ir  p ro 
d u cts . Som e of the  te rm s  m ay  be con fu s
ing to c o n su m ers, such  a s  n a tu ra l,  ligh t 
an d  low ca lo rie . T he g o v e rn m e n t now 
reg u la te s  the  use  of m an y  nu tritio n  
te rm s.

T est your know ledge ab o u t food a d v e r 
tising  an d  lab e lin g  w ith  th e  following 
quiz. How m uch  do you know?

(1) F ood lab led  low c a lo r ie  does not 
con tain  m o re  th an  40 ca lo rie  p e r  serv ing .

T  F
(2) Food lab e led  o r  a d v e rtis e d  a s  100 

p e rc e n t n a tu ra l  does not c o n ta in  a n y  a d 
d itiv es  o r  p re se rv a tiv e s .  T  F

(3 ) Foods th a t  a r e  low ch o les tero l a re  
a lso  low in s a tu r a te d  fa ts .  T  F

(4) Food lab e led  red u ced  ca lo r ie  do
not c o n ta in  m o re  th an  100 c a lo rie s  per 
s e rv in g . T  F

(5) Food a d v e rtis e d  a s  h av in g  food 
e n e rg y  co n ta in  sp ec ia l in g re d ien ts  th a t 
p ro v id e  m o re  en e rg y  th an  o th e r  foods.

T  F
A nsw ers

(1) T ru e . A ccord ing  to  th e  F ood and 
D ru g  A d m in is tra tio n  (F D A ), low calo rie  
foods c a n n o t c o n ta in  m o re  th a n  40 
c a lo r ie s  p e r  s e rv in g .

(2) F a lse . W hile m an y  foods a d v e rt is 
ed  o r labeled a s  n a tu ra l do n o t con tain  ad 
d itiv es  o r p res e rv a tiv e s ,  th e re  is no 
p resc r ib e d  d efin ition  of th e  te rm  re g u 
la tin g  its  u se . You c a n  ch eck  a  c la im  of 
n a tu ra l  by rea d in g  the  lab e l of the  p ro 
d u c t’s  in g red ien ts .

(3) F a lse . Not a ll foods th a t  a r e  low in 
cho lestero l a r e  low in s a tu ra te d  fats . F o r 
in s ta n c e , foods th a t  c o n ta in  lit tle  o r no 
c h o le s te ro l, su c h  a s  m a rg a r in e  and 
p e a n u t b u tte r ,  a r e  not n e c essa r ily  low in 
s a tu ra te d  fa ts .

(4) T rue . A ccord ing  to  th e  FD A, foods 
lab e led  red u ced  c a lo rie  a r e  n o t lim ited  in 
c a lo r ie s  p e r  s e rv in g . H ow ever, reduced  
c a lo r ie  foods m u s t  b e  a t  le a s t  one-th ird  
low er in ca lo r ie  c o n ten t th a n  a s im ila r  
food in w hich ca lo rie s  a r e  not a d v e rtised  
a s  red u ced . F o r  in stan ce , if re g u la r  
c h e ese c a k e  co n ta in s  600 c a lo rie s , r e 
duced calo rie  cheesecake  m ay  contain  no 
m o re  th an  400 c a lo rie s  p e r  se rv ing .

(5) F a lse . E n e rg y  is not p rov ided  by 
v itam in s , m in e ra ls  o r a n y  sp ecia l in g re 
d ien ts. E n e rg y  is only p rov ided  by ca l
o ries . T h e refo re , c la im s  of h ig h  food en 
e rg y  only m ea n  th a t  th e  food is h igh in 
ca lo rie s .

Food stamp program  
requests updated 
application

The U nited  S ta te s  D e p a r tm e n t of 
A g ricu ltu re  Food an d  N utritio n  Serv ice  
is send ing  a  le t te r  to ran d o m ly  se lec ted  
s to re s  p a rtic ip a tin g  in the  Food S tam p  
P ro g ra m  req u e s tin g  u p d a ted  in fo rm a
tion. EventuaU y all au thorized  s to res will 
be r eq u ired  to u p d a te  th eir  au thorization.

If you rec e iv e  th is  re q u e s t, you m u st 
re tu rn  th e  ap p lica tio n  w ith in  10 days. 
F a ilu re  to u p d a te  y o u r ap p lica tio n  will 
re su lt  in the  w ith d ra w a l of y o u r Food 
S tam p  P ro g ra m  au th o riza tio n .

H o w  In d e p e n d en ts  D iv id e  
T h eir  A d v e r tis in g  D o lla r

Source. T he Food M arketing In d u stry  Speaks, 1988

20 — FOOD &  BEVERAG E REPORT, M ARCH/APRIL 1990



COMING EVENTS
Violations, c o n t i n u e d  f r o m  p a g e  16

21. L i c e n s e e :
B O R M A N ’S IN C . 
d / b / a  F a r m e r  J a c k ' s   S D M
3010 U n io n  L a k e  R o a d  
U n io n  L a k e ,  M I  48085 
C h a r g e : S e l l in g  to  p e r s o n  u n d e r  21 

y e a r s  o f  a g e .
H e a r in g  H e ld :  O c t o b e r  4, 1989 — 

P o n t i a c
C o m m .  O r d e r :  $ 3 0 0  f i n e  d u e  

1 2 /1 4 /8 9 .

22. Licensee:
M A C  K I N N O N , R O D N E Y  D E A N  
d / b / a  R o d n e y 's  “ C "  S D M
6808 S. U S -23 
S p r u c e ,  M I 48762 
C h a r g e :  ( 1) S e ll  o r  t r a n s f e r  h is  

l i c e n s e s  o r  a n  i n t e r e s t  in  t h e  
l ic e n s e s  to  R o d n e y ’s , I n c .  a n d / o r  
E d w o o d  D . M a c K in n o n  a n d / o r  
J o a n n  M a c K in n o n  w i th o u t  t h e  
p r io r  a p p r o v a l  o f  t h e  M L C C , on  
o r  a b o u t  A p r i l  1, 1985.

(2, 3, 4, 5, & 6 ) O b ta in  l i c e n s e s  in  
h is  n a m e  f o r  t h e  u s e  a n d  b e n e f i t  
o f a n o th e r  p e r s o n ,  o n e  R o d n e y ’s , 
I n c .  a n d / o r  E lw o o d  D . M a c K in 
n o n  a n d / o r  J o a n n  M a c K in n o n ,  
w h o s e  n a m e s  d o  n o t  a p p e a r  o n  
th e  l ic e n s e s ,  o n  o r  a b o u t  A p r i l  17, 
1985: A p r i l  9, 1986: A p r i l  16. 
1987; A p r i l .  1988 a n d  A p r i l ,  1989. 

H e a r in g  H e ld :
A C K N O W L E D G E D  

C o m m . O r d e r :  L i c e n s e e  is  n o w  in 
c o m p l i a n c e ,  p r e v i o u s  s u s p e n 
s io n  is  t h e r e f o r e  w a iv e d

23. L ic e n s e e
N O R M A N  L . B O D E L L
d / b / a  D a n s v i l l e  G r o c e r y S D M S D D
137(1 M a so n
B o x  176
D a n s v i l l e . M l 48819
C h a r g e :  ( 1) S e l l  o r  t r a n s f e r  h is

l ic e n s e  o r  a n  i n t e r e s t  in  th e

Officers
Am ir Al-Naim i 

C h airm an  
Metro -P o litan , Inc 

Sam  Yono 
Im m ed ia te  P a s t C hairm an  

G ala  Food Store 
F ra n k  Arcori 

Vice C hairm an  
J erry  Yono 

V ice-C hairm an 
Tony  M unaco 

V ice-C hairm an 
Bill Viviano 
Tr e a su re r  

Mel Larsen  
S ec re ta ry

l i c e n s e s  to  C h e s t e r  T h o m a s  
H o e f f s ,  w i t h o u t  t h e  p r i o r  a p 
p r o v a l  o f  t h e  M L C C , o n  o r  a b o u t  
O c t o b e r  7, 1988.

(2 ) O b ta in  l i c e n s e s  in  h i s  n a m e  fo r  
th e  u s e  a n d  b e n e f i t  o f  a n o t h e r  
p e r s o n ,  o n e  C h e s t e r  T h o m a s  
H o e f f s ,  w h o s e  n a m e  d o e s  n o t  a p 
p e a r  o n  t h e  l i c e n s e ,  o n  o r  a b o u t  
A p r i l  4, 1989.

H e a r i n g  H e ld :  
A C K N O W L E D G E D  

C o m m . O r d e r :  (1 & 2 ) $300 f in e  
d u e  1 /1 8 /9 0  o n  e a c h  c o u n t  a n d  
7 - d a y  s u s p e n s i o n  o n  e a c h  c o u n t  
e f f e c t i v e  1 /1 8 /9 0 .

24. L i c e n s e e :
M O T H E R  H U B B A R D , IN C .
d / b / a  M o th e r  H u b b a r d  S D M
3800 L a k e  M ic h ig a n  D r . ,  N .W .
W a lk e r ,  M ic h ig a n  49504
C h a r g e : S e l l ,  f u r n i s h  o r  g iv e  a w a y  

a lc o h o l ic  l iq u o r  to  a  p e r s o n ,  o n e  
K a t h r y n  M a r i e  M a s k ,  w h o  h a d  
n o t  t h e n  a t t a i n e d  t h e  a g e  o f  21 
y e a r s .

H e a r in g  H e ld :  N o v e m b e r  27, 1989
— G r a n d  R a p i d s

C o m m .  O r d e r :  $ 2 0 0  f i n e  d u e  
1 /1 5 /9 0 .

25. L i c e n s e e :
M O T H E R  H U B B A R D . IN C .
801 R o b b in s  R o a d   S D M
G r a n d  H a v e n ,  M I 49504 
C h a r g e :  S e ll,  f u r n i s h  o r  g iv e  a w a y  

a lc o h o l ic  l iq u o r  to  a  p e r s o n ,  o n e  
T e r r y  L e e  H in d s ,  w h o  h a d  n o t  
th e n  a t t a i n e d  th e  a g e  o f  21 y e a r s .  

H e a r in g  H e l d  N o v e m b e r  27. 1989
— G r a n d  R a p id s  

C o m m  O r d e r :  $ 5 0 0  f i n e  d u e  
1 /1 5 /9 0

26.  L i c e n s e e :
M O T H E R  H U B B A R D , IN C .
2871 E a s t  P a r i s  A v e n u e ,  S .E  SD M  

S D D

Directors 
Retail Members

Cal Abbo 
King Cole M ark e ts  

S am  Dallo 
In N ’ Out 

F re d  D ally
The M edicine Chest 

T e r ry F a r id a  
Valu C en ter M arke ts 

R ich a rd  G eorge 
Wine B arre l L iquor & Deli

M ark  K arm o
Roya l Food C enter 

Thom  Welch 
Hollywood S uperM arket 

F ra n k  T um bare llo
F ra n k 's  P a r ty  S tore  

Tom Sim aan 
La F a y e tte  Tow ers S uperM arket 

Nab b y Yono 
X T ra  Foods

K e n tw o o d ,  M I  49508 
C h a r g e : S e ll,  f u r n i s h  o r  g iv e  a w a y  

a lc o h o l ic  l i q u o r  to  a  p e r s o n ,  o n e  
P a u l  G i l l i s p i e ,  w h o  h a d  n o t  t h e n  
a t t a i n e d  t h e  a g e  o f  21 y e a r s .  

H e a r in g  H e ld :  N o v e m b e r  27, 1989
— G r a n d  R a p i d s  

C o m m .  O r d e r :  $ 2 0 0  f i n e  d u e  
1 /1 5 /9 0 .

27. L i c e n s e e :
M IL A D  IB R A H I M  
J A W IC H  K IS S R A  
d / b / a  O l iv e r  M a r k e t   S D M
1548 S .E  K a l a m a z o o  
G r a n d  R a p i d s ,  M ic h ig a n  49507 
C h a r g e :  (1 )  S e l l ,  f u r n i s h  o r  g iv e  

a w a y  a l c o h o l i c  l i q u o r  to  a  p e r 
s o n ,  o n e  A n e k a  S c h o t t ,  w h o  h a d  
n o t  t h e n  a t t a i n e d  t h e  a g e  o f  21 
y e a r s .

(2 )  F a i l  to  k e e p  t h e i r  l i c e n s e ,  
i s s u e d  b y  t h e  M ic h ig a n  L i q u o r  
C o n t r o l  C o m m i s s io n ,  s i g n e d ,  
f r a m e d  u n d e r  t r a n s p a r e n t  
m a t e r i a l ,  a n d  d i s p l a y  s a i d  
l i c e n s e  in  f u l l  v ie w  o f  t h e  l i c e n s 
e d  p r e m i s e s .

H e a r in g  H e ld :  
A C K N O W L E D G E D .

C o m m . O r d e r :  (1 )  $300 f in e  d u e  
1 /1 5 /9 0 .

( 2 ) D i s m i s s e d .

28. L i c e n s e e :
D I V E R S I O N S ,  IN C . 
d / b / a  A lib i  N o r th  S D M
910 W r ig h t  
M a r q u e t t e ,  M I 49855 
C h a r g e :  (1 , 3, 5, 7 & 9 ) S e l l in g  to  

p e r s o n  u n d e r  21 y e a r s  o f  a g e  
( 2, 4 , 6 & 8) A llo w  p e r s o n  u n d e r  21 

y e a r s  o f a g e  
H e a r in g  H e ld :  O c to b e r  17, 1989 

N e g a u n e e  
C o m m . O r d e r :  ( 1 , 2, 3 , 4, 5, 6 & 

8 ) $300 f in e  o n  e a c h  c o u n t ,  d u e  
1 2 /5 /8 9 .

( 7 & 9) D i s m i s s e d .

Directors 
General Members

J e r r y  Inm an  
P a u l In m an  & A ssociates 

Mel L arsen  
Mel L a rsen  D is trib u tin g . Inc 

B a rb a ra  W eiss S tree t 
T he  P ad d in g to n  Corp 

Bon P a rad o sk i 
Coca-Cola B ottlers 

Louis Stephen 
S tep h en 's  Nu-Ad, Inc 

J a m e s  B ellanca J r .
L egal Counsel 

B ellanca, B ea ttie  & Delisle

P le ase  let A FD  know if you  p lan  to  a tte n d  
a n y  of th e  follow ing (313 ) 557-9600

M a rc h  4-7 N a t io n a l - A m e r ic a n  
W h o lesa le  G ro c e rs ’ A sso c ia tio n  A nnual 
C o n v e n t io n  a n d  E x p o s i t i o n ,  T h e  
R iv e rg a te  C e n te r, N ew  O rlea n s , L ouis
ian a . F o r  in fo rm ation , c o n ta c t:  NAWGA, 
201 P a r k  W a sh in g to n  C o u r t ,  F a l ls  
C h u rch , VA 22046; 1-800-356-4733.

M arch  19-20 - F M I, NAW GA a n d  NACS 
1990 P u b lic  A ffa irs  A ssem b ly , C ap ita l 
H ilton Hotel, W ashington , D.C. F o r  in fo r
m atio n , c o n ta c t :  1750 K S tre e t, N .W ., 
S u i te  700, W a sh in g to n  D C. 20006; 
1-800-433-8200.

M arch  19-20 - T ra in in g  fo r o ff-p rem ise  li
q u o r  licen sees , C ity  of F a rm  in ton  H ills, 
P o lice  D e p a r tm e n t.  F o r  in fo rm a tio n , 
co n ta c t (313) 557-9600

M arch  26-27 - T h e  Food M a rk e tin g  P ro 
g ra m  a n d  S ig m a  P h i O m e g a ’s Food 
M a rk e t in g  C o n f e re n c e ,  W e s te rn  
M ichigan U niversity , K alam azoo. F o r in 
fo rm a tio n , c o n ta c t :  T ra c y  Ohl a t  (616) 
375-8713.

A pril 1-4 - N .G .A . E n tre p re n e u r ia l  In 
s t i tu t e  s e m in a r  “ P e r p e tu a t in g  T h e  
F a m ily -O w n e d  B u s in e s s ” , W e s te rn  
M ichigan U niversity , K alam azoo. F o r  in
fo rm a tio n , c o n ta c t:  F ra n k  G am b in o  a t 
(616) 387-7142.

A pril 17-18 - 1990 G o v ern o r’s  C onference  
on A g ricu ltu re , C larion  H otel & Con
fe re n c e  C en te r, L ansing . F o r  in fo rm a 
tion, c a ll (517) 373-1104.

A pril 19 and  24 - T IP S  (T ra in in g  for In 
te rv e n tio n  P ro c e d u re s  by S e lle rs  of 
A lcohol), sp o n so red  by A FD , w ill tak e  
p lace  in F a rm in g to n  H ills, ca ll (313) 
557-9600 fo r in fo rm atio n .

April 25 - N ational L iquor S to res A ssocia
tion, In c .'s  T he C h allen g e  of A m erican  
C h ard o n n ay ’, Bally Hotel, Reno, N evada. 
F o r  in fo rm a tio n , ca ll (313) 557-9600.

Advertiser’s Index:
M iller B rew ing  C om pany  3

H illsh ire  F a rm s  5

D etro it E dison   10,  12,  14

H iram  W alker. Inc 13

A w rey B ak erie s , Inc 17

A m erican  Sound & Video C orp o ratio n  17 

A cm e Food B ro k e ra g e  19
C am pbell S a les  Co 7

AFD Staff
Jo sep h  I). S a rafa  

E x ecu tiv e  D irec to r 
J u d y M ansur 

Blue C ro ss /B lu e  Shield 
Coupon R edem ption  

D ebbie P a g e tt 
Bookkeeping 

W o rk er’s Com p P ro g ra m  
Dick H ackendah l 

M ark e tin g  
C hris  Z eb ari 
M em bersh ip  
J im  L arg es  

C om puter System  
M em b ersh ip  R ecords 

D eborah  Cooper 
C om m unications 
Vicky Zuschnitt 
S pecial E v en ts  

H e a th e r H einrichs 
R eceptionist 

If we can  h e lp  you p lea se  don 't h es ita te  
to call the  s taff m em bers at (313-557-9600 
o r 1-800-66-66-AFI)

F O O D  A. H K \  F i t  \ G I .  R I . P O R  I . M \ K (  11/ \ P K I L  m u  — 2 \



FINANCIAL ADVISOR
By Carl Damien G ill tu g al, co rp o ra te  e a rn in g s  a r e  g row ing by 

over 50 p e rcen t p e r  y e a r, in S pain by over 
25 p e rc e n t a n d  in G e rm a n y  by a b o u t 20 
p e rc e n t. T h e  s to ck  m a rk e ts  a r e  v e ry  
ch e ap , ro u g h ly  ab o u t e ig h t to th ir te e n  
tim e s  e a rn in g s . Now th a t  o w n ersh ip  of 
c o m p a n ie s  c a n  t r a n s c e n d  c o u n tr y  
b o rd ers , tak eo v e rs  ac ro ss  E u ro p e  a rc  in
c re a s in g  an d  m an a g e rs  fo r the  f irs t tim e  
a r e  b e in g  in flu e n ce d  by a  c lim a te  
fa v o ra b le  to tak e o v e r  ac tiv ity . T hey  a re  
o p e ra tin g  th e ir  co m p an ies  m o re  effi
c ien tly  to in c re a se  th e ir  re p o r te d  e a rn 
ings, an d  thus r e a c h  a  h ig h er sh a re  price .

In  a n tic ip a tio n  of the  tre m en d o u s  op
p o rtu n itie s  p re se n ted  by the  d ism an tlin g  
of E u ro p e an  t ra d e  a n d  in v e s tm e n t b a r 
r ie r s  in 1992, G .T . G lobal e s ta b lish e d  the  
G .T . E u ro p e  G row th  F u n d , th e  f irs t  U.S. 
m u tu a l fund  in v es tin g  sp e c if ic a lly  in 
E u ro p e an  m a rk e ts .

T h ese  m a rk e ts  h a v e  p ro v en  tim e  and  
ag a in  th a t they  re p re se n t  trem en d o u s in 
v e s tm e n t p o ten tia l. In  e ig h t of th e  p a s t 
ten  y e a rs ,  th e  E u ro p e a n  s to ck  m a rk e t  
h a s  o u t-p e rfo rm e d  o th e r  in te rn a tio n a l 
s to ck  m a rk e ts .

T he G .T . E u ro p e  G row th  F u n d  o ffers

o u r c lie n ts  a n  e a sy  an d  a ffo rd a b le  w ay 
to d i re c tly  p a r t ic ip a te  in th e  un ique and 
t im e ly  i n v e s tm e n t  o p p o r tu n i t i e s  
a v a ila b le  in E u ro p e . F o r  th e  f isca l y e a r  
en d in g  S e p te m b e r  30, 1989, th e  F u n d  
a c h ie v e d  a  40 p e rc e n t  re tu rn .

F o r  m o re  in fo rm a tio n  a b o u t E u ro p e ’s 
ch a n g in g  econom ies a n d  how  to  benefit 
fro m  th ese  c h a n g es , c a ll  G .T . G lobal a t  
1-800-838-4801 fo r a f re e  24-page rep o r t on 
E u ro p e  1992. T he r e p o r t  ou tlin es  a  com 
p reh e n s iv e  a n a ly s is  of th e  econom ic, in
d u s tr ia l an d  gov ern m en ta l fo rces d riving 
th e  E u ro p e a n  co m m u n ity .

Carl D am ien Gill, a registered  represen
ta tive  with F irst of M ichigan, has been  
in the secu rities industry sin ce  1983. Gill 
sp ec ia lizes  in retirem en t planning and 
professional m oney m anagem ent for in
dividuals as w ell a s  corporations. Call 
Gill to learn m ore about financial plan
ning at (313) 358-3290.

R ecen tly , a  g r e a t  d ea l of m ed ia  a t te n 
tion  h a s  focused  on E u ro p e  1992. the 
h is to ric  p lan  fo r a  u n ite d  E u ro p e .

Now, w ith  w e s tern  E u ro p e an  c oun tries 
jo in in g  fo rc e s  in a n  u n p rec e d e n te d  show 
of econom ic un ity , E u ro p e  is u nderg o in g  
a  tra n sfo rm a tio n  to  a  fas te r-p aced , m o re  
e ffic ien t econom ic c lim a te . By the  end  of 
1992, E u ro p e  w ill b eco m e  one of the  
l a rg e s t  co m m o n  m a rk e ts  in  the  w orld, 
due  to econom ic d e re g u la tio n  an d  the 
e lim in a tio n  of in te rn a l t ra d e  b a rr ie r s

F o r  E u ro p e an  c o u n tries , th ese  d e re g
u la to ry  m e a s u re s  a r e  s tim u la tin g  u n 
p rec e d e n te d  co m p etitio n  a n d  p ro m o tin g  
co rp o ra te  g ro w th  an d  h ig h er p rofits. The 
key  to  b en e fitin g  fro m  E u ro p e ’s  re fo rm  
is  to  in v es t sp e c if ic a lly  in th o se  co m 
p a n ie s  p ositioned  to g a in  fro m  th ese  new 
econom ic ch an g es .

E u ro p e an  econom ies a r e  now grow ing 
a t  th e ir  f a s te s t r a te  in tw en ty  y ea rs . G er
m an y , F ra n c e , Spain , a n d  I ta ly  a re  all 
g row ing  a t  fo u r p e rc e n t th is  y e a r,  an d  
w e be lieve  th ey  will g row  by a t  le a s t  four 
p e rc e n t  n e x t y e a r.  A dd itionally , m an y  
E u ro p e an  c o u n tries  a r e  c u rre n tly  en joy
ing tra d e  su rp lu ses  th a t  c re a te  a ttra c tiv e  
in v es tm e n t o p p o rtu n ities .

G iven  th is b a c k g ro u n d , g ro ss  c o r
p o ra te  e a rn in g s  a re  v e ry  good. In P o r

Legislative Update
c o n t i n u e d  f r o m  p a g e  1 
perso n  21 y e a rs  old o r o ld e r  a s  a  m isd e 
m ean o r. If p assed , the  b ill w ould p ro tec t 
a  re ta ile r  p a rtic ip a tin g  in  a n  u n d erco v er 
o p e ra tio n  fro m  ac tio n  by  the  L iquor Con
tro l C om m ission.

S en a te  Bill 630, w hich  is t ie -b a r re d  to 
S en a te  Bill 629, a m e n d s  the  V ehicle Code 
to  allow  for d r iv e r ’s  l icen se  suspension  
a n d  issu a n c e  of re s tr ic te d  licen ses  to 
m in o rs  w ho v io la te  th e  L iq u o r Control 
A c t b y  p u r c h a s in g ,  c o n s u m in g  o r  
p o ssessing  alcohol.

Both bills s tre n g th e n  c u rre n t  p ena lties 
a g a in s t  m in o rs  by d isco u rag in g  alcohol 
p u rch a se  a tte m p ts  th a t  m ay  jeo p a rd ize  
re ta ile rs .

1990 NLSA Convention Registration Form
CONVENTION  

REGISTRATION FEES
Retailers and guests ONLY:

$149 per person
All others (suppliers, exhibitors, etc.):

$169 per person

The convention registration fee includes all 
activities during the four days and nights. 
Cancellations after March 19 are subject to a $10 
processing fee.

□  Enclosed is $ _________
following registration(s).

NAME _______________

NICKNAME ___________

TITLE _________________

for the

SPOUSE/GUEST-----------------

SPOUSE /GUEST NICKNAME
BUSINESS NAME __________

ADDRESS _______________

CITY/STATE/ZIP______

TELEPHONE NUMBER ( )

HOTEL
RESERVATIONS

All hotel reservations should be made directly 
with Bally’s Hotel.
You may use the room reservation card provided 
by NLSA to make your reservation or you may 
contact the hotel directly at (702) 789-2000. If 
you phone in your room reservation, you must 
identify yourself as part of the NLSA convention 
to receive the special reduced room rates for 
all NLSA attendees.

Standard Room (Single or Double)
$79

All inquiries concerning your room should be 
addressed to Bally's Hotel, not to the NLSA office. 
The hotel will send you confirmation. Please 
check it carefully. Pay the hotel bill when 
checking out after the convention.

I M P O R T A N T :
PLEASE MAKE YOUR 

HOTEL RESERVATIONS EARLY!!

Bally's Hotel can only guarantee rooms up until 
30 days prior to the convention- therefore, be 
sure to make your reservations as soon as 
possible.

NOTE: Please make convention registration 
checks payable to the NLSA Convention. Credit 
cards will not be accepted for convention 
registration fees.

Please mail entire form la  NLSA, 5101 River Road, 
Suite 108, Bethesda, MD 20816. (301) 656-1494.

22 — FOOD & BEVERAG E REPORT. MARCH/APRIL 1990

For NLSA office use only:
Registration ty p e _________ Check t f_______________
Date P a id__________Payment C o d e _______________
Amount Paid ________Source C o d e _______________

Date entered_______________



BAKERIES:
Archway Cookies (616)692-6211
Awrey Bakeries, Inc. 522-1100
C & C Distributors 283-8693
Continental Baking Co. 868-5600
Franchise Baker)’ 674-4671
General Biscuit Brands 352-4343
Hostess Cakes 868-5600
Koepplinger Bakeries, Inc. .  967-2020
S & M Biscuit Distributing 893-4747
Stella D'Ora Biscuits 893-4747
Taystee Bakeries 476-0201
Veri-Best Baking Company 398-4200
Wonder Bread 963-2330
BANKS:
Madison National Bank 548-2900
Michigan National Bank 489-9100
BEVERAGES:
Adolph Coors Company 540-0654
Anheuser-Busch, Inc. 354-1860
Bellino Quality Beverages, Inc. 946-6300
Central D istributors of Beer 946-6250
Coca-Cola Bottlers of Detroit 585-1248
Everfresh Juice Company 755-9500
Faygo Beverages, Inc. 925-1600
G. Heileman Brewing Co. (414)796-2540
General Wine & Liquor 353-5040
Goebel Brewing Company 567-6667
Harvey Ewald 527-1654
Hiram Walker, Inc. 626-0575
House of Seagram 262-1375
Hubert Distributors, Inc 858-2340
John D. Langden
Cooper/Wieferman Company 835-6400
L & L Liquor Sales Company 362-1801
Miller Brewing Company (414)259-9444
Pacific Ocean Pop Company 591-2560
Paddington Corp. 345-5250
Pepsi-Cola Bottling Group 641-7888
Powers Distributing, Inc. 682-2010
R.M. Gilligan, Inc. 553-9440
Royal Crown Cola (616)392-2468
Serv-U-Matic Corporation 528-0694
Seven-Up Bottling Company 937-3500
Squirt-Pak (616)396-0591
St. Julian Wine Co. Inc. (616)657-5568
Stroh Brewery Company 446-2000
Towne Club Beverages 756-4880
Vemors, Inc. 833-8500
Viviano Wine Im porters, Inc. 883-1600
W arner Vineyards (616)657-3165
BROKERS/REPRESENTATIVES:
Acme Food Brokerage 968-0300
Ameri-Con, Inc 7900047
Arlana Food Brokers 833-8686
Bob Arnold & Associates 646-0578
Charles Mascari & Associates 399-0950
Chuck Batcheller Company 559-2422
City Foods Brokerage Company 894-3000
Conrady-Greeson Company 362-0800
Estabrooks Marketing (517)548-3750
Five G’s Food Brokers 765-8363
J.B. Novak & Associates 752-6453
Jam es K. Tam akian Company 424-8500
Marks & Goergens, Inc. 354-1600
McMahon & McDonald,, Inc 477-7182
Northland Marketing 353-0222
Paul Inman Associates 626-8300
Pfeister Company 591-1900
Sahakian, Salm & Gordon 968-4800
Stark & Company 851-5700
United Salvage Company 772-0951
VanDusen, Hall, Stevens. Inc 567-3865
VIP Food Brokers International 855-2335
CANDY & TOBACCO:
Central Sales 843-6600
Eastern Market Candy/Tobacco 567-4604
Wolverine Cigar Company 554-2033
CATERING/HALLS:
Gourmet House, Inc 771-0300
Penna’s of Sterling 978-3880
Phil's Catering 751-0751
Southfield Manor 352-9020
Tina’s Catering 919-2280
CONSULTANTS:
Bellanca, Beattie, DeLisle 964-4200
National Exposition Services 865-1000
DAIRY PRODUCTS:
Borden Company, The 583-9191
C F. Burger Creamery 837-6000
London's Farm  Dairy 984-5111
Melody Farm s Dairy Company 525-4000
Stroh's Ice Cream 568-5106
Tom Davis & Sons Dairy 583-0540
DELICATESSEN:
Dudek Deli Foods 891 5226
Plus Marketing 934-0880
Row-Bur Distributors 825-2616
DENTISTS:
Richard E Klein, DDS. PC 547-2910
EGGS k  POULTRY:
Epco Foods, Inc 857 4040
Capitol Poulin 567-8200

Linwood Egg Company 524-9550
Mendelson Egg Company 5414060
M clnerney-M iller B rothers 833-4800
Qualmann Quality Egg Company 4680351
FISH & SEAFOOD:
Hamilton Fish Company, Inc. 832-6100
Michigan Food Sales 882-7779
Salasnek Fisheries, Inc. 567-2000
S tandard F ish Dist. 871-1115
Tallm an F isheries (906)341-5887
FLORIST:
Flower Menageri 7710111
Livernois-Davison Florist 9330081
FRESH PRODUCE:
Faro Vitale & Sons. Inc. 393-2200
H arry Becker Produce 841-2500
M.B.C. Foods 9630746
Michigan Repacking & Produce 841-0303
Tony Serra & Sons Produce 7580791
Vitale Term inal Sales 393-2200
ICE PRODUCTS:
Great Lakes Ice 774-9200
Midwest Ice Corporation 868-8800
New City Ice Co. 485-0430
INSECT CONTROL:
Rose Exterm inators 588-1005
INSURANCE PENSION PLANS:
Alphamerica Insurance Agency 2634158
Blue Cross/Blue Shield 486-2172
Capital Insurance Group 549-2907
Creative Risk M anagement Corp. 792-6355
D O.C. Optical Centers 354-7100
Financial Guardian, Inc. 641-0900
Financial & Mktg. Enterprises 547-2813
Frank P. McBride, J r ., Inc. 445-2300
Gadaleto, Ramsby & Assoc. (517)351-7375
Jackson P ark  Agency 381-7000
K.A. Tappan & Associates 344-2500
Rocky Husaynu & Associates 350-3400
Rollins Burdick Hunter 962-6442
Sun Financial Group 332-3060
Mitzel Agency, Inc. 773-8600
Monroe-George Agency 646-0311
North Pointe Insurance 358-1171
The Campbell Agency, Inc. (616)531-9160
INVENTORY/BOOKEEPING/TAXES:
Abacus Inventory Specialists 651-9161
Goh’s Inventor)’ Service 353-5033
Menczer & Urcheck P  C. 356-1620
Quality Inventory Specialists 771-9526
RGIS Inventory Specialists 978-1810
George R. Shamie, JR ., P  C. 474-2000
MANUFACTURERS:
Absopure W ater Company 358-1460
B enue & Sons, Inc. 943-3437
Carnation Company 851-8480
Del Monte Sales Company 968-1111
Don’s Chuck Wagon Products 771-9410
General Foods Corporation 427-5500
General Mills, Inc 642-2894
Groeb Farm s (517)467-7609
Hamilton Meat P ie Co. 582-2028
Hills. Bros. Coffee 851-5774
Home Style Foods, Inc. 874-3250
J.N . Bech, Ltd. (616)264-5080
Kalil Enterprises, Inc. 527-7240
Kraft Foods 261-2800
Lancia Ravo Foods (416)766-7631
Milton Chili Company 585-0300
Nabisco, Inc. 478-1400
Philip Morris U.S.A. 855-6454
Prince Macaroni of Michigan 772-0900
Proctor & Gamble 336-2800
Red Pelican Food Products 921-2500
Safie Bros Farm  Pickle Co 949-2900
Shedd’s Food Products 868-5810
Stehouwer Frozen Foods (616)453-2471
Tony Packo Food Co (419)691-1953
Tony’s Pizza Service 634-0606
MEAT PRODUCERS/PACKERS:
Bob Evans Farm s 422-8000
Butcher Boy Meats 771-9880
Flint Sausage Works 239-3179
Guzzardo Wholesale Meats 833-3555
Hartig Meals 832-2080
Herrud & Company (616)774-0711
Hygrade Food Products 464-2400
Kowalski Sausage Company 837-8200
LKL Packing, Inc 833-1590
Maxwell Fowls, Inc 923-9000
Naser International Wholesale 464-7053
National Chile Company 365-5611
Oscar Mayer & Company 464-9400
Osten Meals 963-9660
Potok Packing Company 8934228
Ray Weeks & Sons Company 727-3535
Sheldon's Packing House <517)834-2218
Smith Meat Packing. Inc 985-5900
Swift-Eckrich 937-2266
Thom Apple Valley. Inc 5520700
Winter Sausage Mfg . Inc 777-9080
Wolverine Packing Company 568-1900
MEDIA:

Arab & Chaldean TV-62 Show 352-1343
Daily Tribune 541-3000
Detroit F ree  P ress 222-6400
Detroit News 222-2000
Macomb Daily 296-0800
Michigan Chronicle 963-5522
Michigan Grocery News 3574020
The Beverage Journal 287-9140
WDIV-TV4 222-0643
WJBK-TV2 557-9000
WKSG “ KISS-FM” 792-6600
W W J  - AM/W JO I - F  M 222-2636
NON FOOD DISTRIBUTORS:
D.M.F Bait Company 681-0049
G ibralter National Corporation 491-3500
Ludington News Company, Inc. 925-7600
Sandler-Stone Company 3334300
W arrior M artial Arts Supplies 865-0111
OFFICE SUPPLIES:
City Office Supplies 885-5402
POTATO CHIPS/NUTS/SNACKS
Better Made Potato Chips 9254774
Cain's Potato Chips 756-0150
Detroit Popcorn Company 531-9200
Express Distributors 853-7733
Frito-Lay, Inc. 287-9477
J a y ’s Foods, Inc. 9464024
Kar-Nut Products Company 541-7870
M etro Snacks 5254000
Nichlas D istributors 571-2447
Variety Nut & D ate Company 2684900
Vitner Snacks 368-2447
PROMOTION/ADVERTISING:
Action Advertising Distributors 9644600
American M ailers 8424000
Gateway Outdoor Advertising 5440200
Haan Display Sign Service (616)243-3223
Orient Printing & Advertising 547-7474
PJM  Printing 535-6400
Stanley's Advertising Service 961-7177
Stephen's NU-Ad, Inc. 777-6823
REAL ESTATE:
Butts & Com pany/Earl Keim 644-7712
Coldwell Banker 557-7700
Kryszak Enterprises 362-1668
O’Rilley Realty & Investments 689-8844
Sarafa Realty 851-5704
SERVICES
A & A M anagement Services 559-7202
A.J. Shaheen E lectric Company 
Akram Namou, C P.A.

792-4656
557-9030

At Your Service, Ltd. 887-0628
Central Alarm Signal, Inc. 884-8900
Checkpoint Systems 592-8300
Detroit Edison Company 323-7786
Ellison Refrigeration 399-9656
Guardian Armored Security 868-1500
Intro Marketing 540-5000
J.R  Marketing & Promotions 296-2246
M & H Supply & Co. 521-5150
M arketplace Services 5574500
National Exposition Service 865-1000
Pappas Cutlen' Grinding 965-3872
Point of Sale Demo Service 887-2510
Retail Demonstrators 846-7090
Superm arket Development Corp. 521-5150
Superm arkets Planning 353-5330
Sales Control Systems 356-0700
Telecheck Michigan, Inc. 354-5000
Tri-County Restaurant Service 445-0653
Toledo Seal Reliance Electric 454-1472
Vend-A-Matic 585-7700
SPICES & EXTRACTS:
Rafal Spice Company 259-6373
STORE SUPPLIES/EQUIPM ENT
Am en-Pro Systems Corp. (419)693-3276
Belmont P aper & Bag Company 491-6550
Black Jack  Iron Works 893-7677
Brehm B roaster Sales (517)427-5858
Bunzi-Detroit 334-5900
DCI Food Equipment 369-1666
F.D Stella Products 341-6400
Gardell Company 567-5515
Hobart Corporation 697-7060
Kasco Atlantic Service Co (800)631-7650
MMI Distributing 582-4400
Market Mechanical Services 546-6840
Michigan Bakery Supply Co 571-3300
Midwest Butcher & Deli Supply 332-5650
Motor City Electronics 5594080
Party Maker 281-1751
Professional Floor Maintenance 839-5840
Refrigeration Engineering (616)453-2441
Superb Vacuum Cleaners 491-3900
Winston Sales &• Services 739-3210
WAREHOUSES
All American Cash Register 561-4141
Boag Cold Storage Warehouse 964-3069
WHOLESALERS/FOOD DISTKIBI-TORS:
Abner Wolfe/Meadowdale Foods, 1nc 943-3437
Associated Bakeries Company 924-8520
Bemea Food Ser\ ices, Inc (616)694-9478
Bremer Sugar (616)772-9100

C entral D istributors 946-6250
Don Lee D istributor, Inc. 584-7100
D.S.M. Food Products, Inc. 491-3333
E aste rn  M arket W holesaler 259-6161
Foodland Distributors 523-2177
Food M arketing Corporation (219)483-2146
G reat Lake F ish  & Seafood 368-6050
H ubert D istributors, Inc. 858-2340
Jerusulem  F alafil Mfg. 595-8505
Jindo Specialty Foods, Inc. 852-1910
J .  Lewis Cooper Company 835-6400
K ap's Wholesale Food Services 961-6561
K & K Brokers B arem an 's 537-2630
K ram er Food Company 585-8141
Lipari Foods 469-0131
M & B Distributing Company 8934228
M clnerney-M iller Bros. 833-8660
Metro Grocery, Inc. 8714000
Metro Packing Company 259-8872
Mel larsen D istributors, Inc. 873-1014
M iesel/Sysco Food Service 397-7990
M & M Bread Distributor 235-6640
Mucky Duck M ustar Co. 683-5750
National Wholesale Foods 841-7730
Norquick Distributors 522-1000
Northern Michigan Food Service 478-6200
Northwest Food Co. of Mich 368-2500
Oak Distributing Company 674-3171
Philip Olendere & Company 921-3310
Quick Foods Company 5464884
Rainbow Ethnic & Specialty Foods 6460611
Raskin Foods 759-3113
Ray Weeks & Company 727-2525
Rich P lan of Michigan 293-0900
Sardies Wholesale Lumber 893-7677
Scot Lad Foods, Inc. (419)228-3141
Sena Snacks & Vending, Inc. 740-6444
Sherwood Food D istributors 366-3100
Spartan Stores, Inc (616)455-1400
State Wholesale Grocers 567-7654
Super Food Services (517)777-1891
Sunsprout of T raverse City (616)267-5956
Trepco Ltd. 546-3661
Tri-State Cash & Carry (517)789-6201
Universal L & L Liquor Sales 362-1801
Warehouse Club Inc 532-0529
Wholesale House Inc. 846-6209
Wine Dimensions 465-5700
Wolverine Food Systems 229-9070
Wolverine C igar Company 
ASSOCIATES:

554-2033

AAA Pallet Company 756-3555
ABC & T Inc. 855-8882
Alan-Dean & Company, Inc. 886-6116
Alpha I Ltd. (616)962-6808
Amano America, Inc. 279-3515
American D airy Asso. (517)349-8923
American Synergistics, Inc. 4274444
Bethkay 789-2684
Bomarke Corporation 342-1679
Bureau of State Lottery (517)887-6820
Canbasback Food M anagement 727-1173
Cliff Scepansky Assoc. 751-2131
Danor Corporation 557-3476
Della Administration Group (616)962-6808
Derda Brothers 350-3430
Detroit International Corp 342-1679
Dino's Em m et One Corporation 3414522
First Exchange 737-5150
Gamm a III Ltd. (616)962-6808
General Provision 393-1900
Great Lakes Mushroom Co-Op 757-0888
H & S Distributors 842-6204
Herman Rubin Sales Co 354-6433
Hermiz & Son, Inc 491-5252
Hubbard Apiaries (517)467-2051
Jam es Karoub & Associates (517)482-5000
Kindred Corporation 625-7212
Lloyd’s & Assoc. 356-0472
Lauren Kachigian Distributors 843-2898
Lubin Schwartz & Goldman 332-3100
Marine City Dairy Queen 765-50%
McCulloch & Co . P  C 544-4400
Michigan Veal Committee (616)861-5222
Miko & Assoc. 776-0851
Motor City Ford Truck 591-1234
Mr K R estaurant 699-8540
Pepper T ree Inc 349-5055
R.D.K enterprises, Inc 9794493
Ramlown Innc. 372-8200
Red Carpet keim 557-7700
Shonco Inc 422-1570
Slam 's Video 255-7526
Sullivan - Gregory 332-3060
Tandie Inc 522-3311
Tee Corporation 350-3430
Travelco Incentive Program s, Inc 737-8822
VIP International 885-2335
W A Taylor & Co 689-6941
Wileden 4  Assoc 588-2358
Ypsilanti Food Co-Op 483-1520
If you are  not listed or need lo change your listing 
contact Debbie Cooper at 557-9600



Is Proud To Present...

COUPON 
EXPLOSION
PROGRAM DETAILS COUPON DETAILS

☆ Weeks of a p r i l  3 0 T H  ana i v i a y  7t h  *  GROCERY (12 CPNS)

ft PERISHABLE (12 CPNS)

<r HM  (13 CPNS)

☆ Full C o lo r Free Standing Insert 
(Supplem ented w ith  a 2 page RCP 
C oupon Ad in the M ich igan M ulti Ad G roup)

☆ Point o f Purchase Materials include:
•  D isplay Cards •  Ad Slicks
•  Shelf Cards •  W indow  Cards
•  Freezer Cards

☆ TOTAL PROGRAM (37 CPNS)

$3.74 VALUE 

$3.35 VALUE 

$11.80 VALUE 

$18.89 VALUE

☆ C onsum er Sweepstakes

NEWSPAPER INSERT CIRCULATION
STATE OF MICHIGAN OVER 2 , 2 5 0 , 0 0 0

MARKET NEWSPAPER CIRCULATION MARKET NEWSPAPER CIRCULATION

Ann Arbor News 48,000 Jackson Citizen Patriot 37,000

Battle Creek Enquirer 30,000 Kalamazoo Gazette 62,000

Bay City Times 39,000 Lansing State Journal 68,000

Detroit News 525,000 Muskegon Chronicle 47,000

Detroit Free Press 365,000 Owosso Argus-Press 15,000

Flint Journal 107,000 Pontiac Oakland Press 74,000

Grand Rapids f=ress 142,000 Port Huron T imes Herald 29,000

Saginaw News 58,000

☆ FR EE  STANDING IN SERT 1,646,000

<r RO PAD  MICH AD GROUP 605,000

PRODUCT DETAILS
GROCERY: BUSH Baked Beans W /Onion • DOLE Pineapple • DOLE Pure & Lite Ju ices • DOLE 
Tropical F ru it Salad • GLAD Handle Tie Trash Bags • GLAD Drawstring Trash Bags • WEIGHT 
WATCHERS W hipped Salad Dressing •  LYSOL Toile t Bowl C leaner • OPEN PIT Special Recipe 

BBQ Sauce • SUNDANCE Juice Sparklers •  RAGU Spaghetti Sauces • RAGU Pizza Quick 
Sauces • TREESWEET C itrus Juices.

PERISHABLE: MRS. T 's Pierogies • HOT POCKETS • LEAN POCKETS • DOLE Seedless 
Raisins • DOLE Novelties • DOLE Chilled Ju ices • DOLE FrozenJuices • DOLE Pure & Lite 

Juices • HEALTHY CHOICE Dinners • MRS. PAUL’S Seafood • AWAKE Breakfast Beverage • 
ORANGE PLUS C itrus Beverage • BETTY CROCKER Brownie Sundae • BETTY CROCKER 

Gold Rush Bars • W ELCH’S Cranberry Juice Cocktails.

HBA: AQUA Net Hair Sprays • CLOSE-UP Toothpaste • CUTEX Nail Polish Remover • POWER STICK 
Deodorant • Q-TIPS Cotton Swabs • VASELINE Intensive Care Lotions • RAVE Shampoos/Conditioner • 

DEP C onditioners • DEP S tyling Spritzer • NO-NONSENSE Panty Hose • SLIM FAST 
Bars • SLIM FAST Powder • TAMPAX Tampons • MAXITHINS • DEXATRIM

SEE OR CALL YOUR PFEISTER REPRESENTATIVE FOR DETAILS

DETROIT (313) 591-1900 GRAND RAPIDS (516) 949-7210
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